








ONEWORLD

Murder In the Name of
Honor

The True Story of One Woman's Heroic Fight Against
an Unbelievable Crime

Rana Husseini

September 2010
Rana Husseini's hard hitting, unflinching, and controversial examination of
honor crimes is a fearless, groundbreaking account of a topic that can no
longer be ignored. Claiming 5,000 lives annually, and common in both
traditional societies and migrant communities in the USA, honor killings
involve a punishment - often death or disfigurement - inflicted by a relative
to restore the family's honor. The book includes personal stories of many
recent high profile cases.
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feminist, and human rights
defender, Jordanian Rana
Husseini is one of the world's most
influential investigative journalists,
who has put violence against
women on the public agenda
around the world. Recipient for
numerous awards for bravery in
journalism, she is a regular
speaker at major international
events.
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(Cloth version)

Marketing:
�‡���)�L�Q�L�V�K�H�G���F�R�S�L�H�V���W�R���E�H���V�H�Q�W���W�R���S�D�S�H�U�E�D�F�N���U�R�X�Q�G�X�S�V���D�W���D�O�O���P�D�M�R�U���G�D�L�O�L�H�V���D�Q�G��
a reviewer mailing list of targeted national print publications. Outreach to
the progressive media, which extensively covers human rights issues,
activism, and Arab-American affairs. Email blast about the book's release
to be sent to the online and blogging community, and Arab-American
affairs and political interest websites. Author to visit the US to do panel
events with high profile fellow activists in New York and San Francisco.
Success of hardcover publicity campaign to be used in outreach for
paperback. Co-promotion with women's rights organizations, targeted
internet campaign.

Sales Handles:
�‡���+�R�Q�R�U���N�L�O�O�L�Q�J�V���F�O�D�L�P���W�K�H���O�L�Y�H�V���R�I���������������Z�R�P�H�Q���H�Y�H�U�\���\�H�D�U��
�‡���7�K�Hauthor is the most prominent advocate to bring this to the world's
attention.
�‡���6�K�H���K�D�V���E�H�H�Q���L�Q�W�H�U�Y�L�H�Z�H�G���R�Q���D�O�P�R�V�W���H�Y�H�U�\���P�D�M�R�U���L�Q�W�H�U�Q�D�W�L�R�Q�D�O��
broadcaster, including CNN.

Endorsements:
�‡�����5�D�Q�D���L�V���X�W�W�H�U�O�\���L�Q�V�S�L�U�L�Q�J�����6�K�H���L�V���D���\�R�X�Q�J���Z�R�P�D�Q���R�I���F�R�X�U�D�J�H�����F�R�P�P�L�W�Wed
to the principles of truth and justice - If enough people read this book,
maybe the next time a young woman is being stoned to death for having
fallen in love, someone will intervene to save her life." Jane Fonda -
actress, writer, and political activist
�‡�����' �L�V�W�X�U�E�L�Q�J�����L�Q�I�R�U�P�D�W�L�Y�H���D�Q�G���U�H�D�G�D�E�O�H�����
�0�X�U�G�H�U���L�Q���W�K�H���1�D�P�H���R�I���+�R�Q�R�U�
��
tackles one of the most shocking crimes of the 21st Century. A remarkable
insight into a horrifying crime and a call to action for everyone who cares
about human rights. A must read." Kerry Kennedy - founder of the Robert
F. Kennedy Center for Human Rights, and chair of the Amnesty
International USA Leadership Council

Audience:
�‡���* �H�Q�H�U�D�O���U�H�D�G�H�U�V���L�Q�W�H�U�H�V�W�H�G���L�Q���F�X�U�U�H�Q�W���D�I�I�D�L�U�V�����Z�R�P�H�Q�
�V���U�L�J�K�W�V�����+�L�J�K��
School students, college students and lecturers in human rights

Competition:

�‡���%�X�U�Q�H�G���$�O�L�Y�H�����$���6�X�U�Y�L�Y�R�U���R�I���D�Q�����+�R�Q�R�U���. �L�O�O�L�Q�J�����6�S�H�D�N�V���2�X�W����
Souad; May 2005; 978-0-44669-487-2
�‡���+�R�Q�R�X�U���. �L�O�O�L�Q�J�����6�W�R�U�L�H�V���R�I���0�H�Q���: �K�R���. �L�O�O�H�G�����$�\�V�H���2�Q�D�O�����6�H�S�W�H�P�E�H�U��
2008; 978-0-86356-617-2
�‡���3�U�L�F�H���R�I���+�R�Q�R�U�����0�X�V�O�L�P���: �Rmen Lift the Veil of Silence on the
Islamic World; Jan Goodwin; December 2002; 978-0-45228-377-0
�‡���
�+�R�Q�R�X�U�
�����&�U�L�P�H�V�����3�D�U�D�G�L�J�P�V���D�Q�G���9�L�R�O�H�Q�F�H���$�J�D�L�Q�V�W���: �R�P�H�Q�����6�D�U�D��
Hossain, Lynn Welchman; November 2005; 978-1-84277-627-8

Distributed to the trade through National Book Network 1-800-462-6420
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ASTD PRESS

The ASTD Leadership
Handbook
Edited by Elaine Biech

September 2010
A who's who of gurus in the leadership field, The ASTD Leadership
Handbook is an exciting compilation of insights, ideas, and tools that will
enable individuals, teams, and organizations to develop their leadership
capabilities. This handbook sets itself apart in a crowded field by
emphasizing development and by providing practical approaches to
development. Topic areas covered in the book are leadership
competencies, leadership development, attributes of successful leaders,
contemporary leadership challenges, and broadening the leadership
discussion.

• ISBN13: 978-1-56286-716-4
• ISBN10: 1-56286-716-4
• Category: Business
• BISAC 1: BUS071000
• Price: $129.95
• Discount: Professional
• Format: Hardback
• Size: 7x9
• Page count: 500 pages

• Author Residence: Elaine Biech 
is president and managing
principal of ebb associates inc, an
organization development firm that
helps business, government, and
nongovernment organizations work
through large-scale change. She
has been in the training and
consulting field for more than 30
years and is a highly regarded
author and editor. She lives in
Norfolk, Virginia.

•ISBNs and titles of author's 
previous books: 10 Steps to
Successful Training 978-1-
562865412; Training for Dummies
978-0764559853; The Business of
Consulting: The Basics and
Beyond 978-0787994648

Marketing:

• Online marketing and promotion (email), including targeted email 
blast to as many as 200,000 names
• Launch of a separate ASTD Book webpage designed just for the
book
• Inclusion in ASTD Direct Mail Catalog four times a year

Sales Handles:

• CONTRIBUTORS: This book assembles a who�s-who of experts
and gurus in a full range of leadership topics, including Jim Collins,
James Kouzes and Barry Posner, Jack Zenger, Bill Byham, Bill
George, John Kotter, Frances Hesselbein, and many more.
• COMPLETENESS AND PRACTICALITY: The book provides a 
complete overview of the topic of leadership, covering
competencies, development, attributes, current challenges, and a
broader view of leadership. Furthermore, the chapters are written
from a practical perspective, enabling readers to immediately put
the wisdom and experience of the authors to use in their own lives
and organizations.
• COMPANION WEBSITE WITH TOOLS: Contributing authors to 
the book have also provided nearly three dozen free tools that are
available for download at the accompanying website,
www.astd.org/LeadershipHandbook. Online resources include
John Kotter�s Eight-Step Change Model, Bill Gentry�s Checklist 
for Avoiding Leader Derailment, Marshall Goldsmith�s Mini 
Coaching Survey, and many more.

Distributed to the trade through National Book Network 1-800-462-6420
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TAYLOR TRADE

Playing Piano in a Brothel
A Sports Journalist's Odyssey

Terry Frei

September 2010
As he did in '77: Denver, the Broncos and a Coming of Age, Terry Frei combines
reporting, memoir, and opinion, discussing his varied experiences and the diverse
figures--including John and Jack Elway, plus 2010 Pro Football Hall of Fame
inductees Jerry Rice and Emmitt Smith--he has encountered in covering Colorado
and national sports since he was a green sportswriter in the late 1970s. He
concludes with an unsparing view of the state of contemporary sports journalism,
including in the newspaper business.

• ISBN13: 978-1-58979-459-7

• ISBN10: 1-58979-459-1

• Category: Sports/Commentary

• BISAC 1: SPO000000

• Price: $24.00

• Discount: T

• Format: cloth

• Abridged / Unabridged: Select

• Size: 6 x 9

• Page count: 320 pages

• Author Residence: Terry Frei is a 
sports columnist for The Denver
Post who covers the NHL and
college football. In addition to his
popular books on sports and
society he has published a novel,
The Witch's Season. He lives in
Denver, Colorado.

•ISBNs and titles of author's 
previous books: The Witch's
Season: The Novel: A Team, a
Town, A Campus, The Times, 978-
1439234631; '77: Denver, The
Broncos, and a Coming of Age,
978-1589794498; Third Down and
a War to Go, 978-0870203848;
Horns, Hogs, & Nixon Coming:
Texas vs. Arkansas in Dixie's Last
Stand, 978-1589791299;

Marketing:

• Regional radio and bookstore tours.
• Review and features pitch to regional newspapers and 
magazines.
• Features on author's Web site at www.terryfrei.com; Twitter and 
Facebook promotions.

Sales Handles:

• A provocative combination of reporting, memoir, and opinion. 
Endorsements:

• On "Third Down and a War to Go": 
• "Third Down and a War to Go willput you in the huddle, on the
front lines, and in a state of profound gratitude--not only to the
Badgers and the hundreds of thousands of veterans like them, but
to Terry Frei for telling their story." --Neal Rubin, Detroit News
• "Tirelessly researched and relentlessly touching. The true
allegory of football and war, minus the cliches." --Jay Greenberg,
The New York Post
• "Brings to life, in shades of black and blue and blood red, the idea 
that certain things are worth fighting for." --Rick Morrissey, Chicago
Tribune
• On "'77: Denver, The Broncos, and a Coming of Age": 
• This is more than a football book: With all due respect to those 
who lived in Denver prior to '77, this is about a birth of a city." --
Dave Logan, former U. of Colorado All-American, NFL player,
voice of the Denver Broncos, and co-host of KOA Radio's "The
Drive Home"
• "No one knows more about Denver and its sports than Terry Frei 
does, and here in '77, he describes nothing less than the
transformation of a city with a special focus on Denver's most
magical team. To know why and how the Mile High City exists as it
does today, this is essential history." --Sandy Clough, sports talk
host, AM 950 "The Fan"

Audience:

• Football fans, Coloradans, and anyone who enjoys reading sports 
journalism.

Competition:

• The Life of Reilly: The Best of Sports Illustrated's Rick Reilly, 978-
1603207812; Baseball and the Baby Boomer: A History,
Commentary, and Memoir, 978-1933979267; What A Time It Was:
The Best Of W.C. Heinz On Sports, 9780306810435

Distributed to the trade through National Book Network 1-800-462-6420
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BURFORD BOOKS

Cape Horn to Starboard
John Kretschmer

September 2010
Legendary account of the author's voyage around Cape Horn in a 32-foot
sailboat, sailing east-to-west (thus the Horn is to starboard, or on the
right). This is a notoriously difficult and dangerous passage, especially in a
boat this size.

• ISBN13: 978-1-58080-162-1

• ISBN10: 1-58080-162-5

• Category: Sports & Recreation / 
Boating / Sailing

• BISAC 1: SPO036000

• Price: $16.95

• Discount: T

• Format: pb

• Size: 6 x 9

• Page count: 160 pages

• B&W Photo: 15

• Other: 5 maps

• Carton qty: 24 

• Author Residence: John 
Kretschmer is contributing editor to
Sailing Magazine and recognized
world-wide as an authority on
bluewater sailing. He lives in Fort
Lauderdale, FL.
•ISBNs and titles of author's
previous books: AT THE MERCY
OF THE SEA, John Kretschmer,
Intl Marine, August 2007, 978-
0071498876, $14.95 pb
FLIRTING WITH MERMAIDS,
Sheridan Hse, March 2003, 978-
1574091649
• Previous ISBN: 0-87742-207-9
(Previous version)

Marketing:

• Direct mailing to nautical museums, boating catalogs, etc. 
• Marketing to Contessa Yachts Owners Assn 
• Review mailing to nautical publications and websites. 
• Author appearances: US Sailboat Shot, Annapolis MD, October 
2010

Sales Handles:

• Kretschmer is a well known blue-water sailor today and this book
has a cult following among adventure-sailors.
• Copies of the humble 1986 Intl Marine paperback edition now sell 
for $35-$75.

Competition:

• AT THE MERCY OF THE SEA, John Kretschmer, Intl Marine,
August 2007, 978-0071498876, $14.95 pb
• SAILING INTO THE ABYSS, William Benedetto, Citadel, March 
2006, $15.95 pb, 978-0806526461
• FATAL FORECAST, Michael Tougias, Scribner, June 2009, $15 
pb, 978-0743297042

Extra sales materials to support the book:

• Sample chapters, galley

Distributed to the trade through National Book Network 1-800-462-6420
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ROWMAN & LITTLEFIELD

Street-Smart Advertising
How to Win the Battle of the Buzz

Margo Berman

September 2010
Even the most creative minds need stimulation. Street-Smart Advertising
contains countless examples designed to jump-start the right side of the
brain. Margo Berman's book is packed with memorable uses of new
media, exciting on-strategy marketing, creative online work, insightful
quotes by giants in the advertising industry, and exercises to strengthen
creative thinking. She offers innovative techniques to generate "sticky"
slogans and headlines, easy-to-apply copywriting tips, and practical
revision strategies.

• ISBN13: 978-1-4422-0335-8

• ISBN10: 1-4422-0335-8

• Category: Business/Advertising

• BISAC 1: BUS002000

• Price: $19.95

• Discount: T

• Format: Paper

• Abridged / Unabridged: Select

• Size: 6 x 9

• Page count: 238 pages

• Carton qty: 24 

• Author Residence: Margo 
Berman has been a marketing
consultant with her own ad and PR
agency for more than 17 years.
She is associate professor of
advertising at Florida International
University. She lives in North
Miami Beach, Florida.

Marketing:

• Review/ feature push to business and advertising publications.
• Web and social networking promotions.
• Promotion on author's website:
• www.street-smartadvertising.com
• Direct mail campaign

Sales Handles:

• Author is an enthusiastic self-promoter who conducts marketing
workshops nationwide.
• As a creative talent, the author has won numerous regional, 
national, and international awards, with clients like American
Express, Alamo Rent A Car, Clientele and Banana Boat.

Endorsements:

• "A savvy primer replete with the back-stories of the most
successful ad slogans of all time."--Delta Sky Magazine

Competition:

• Hot to Get Ideas, 9781576754306;
• Creative Advertising, 9780500287330

Distributed to the trade through National Book Network 1-800-462-6420
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ASTD

Competency-Based Training
Basics

Training Basics Series
William J. Rothwell and Jim M. Graber

September 2010
Competency-based training is a unique approach to training design that
builds and enhances individual competencies in line with previously
identified profiles of success. This training helps fill the gap between
workers' actual performance and their ideal performance. Competency-
Based Training Basics shows readers how to assess which competencies
are important to an organization and individual positions, and design
training around those competencies.

• ISBN13: 978-1-56286-698-3

• ISBN10: 1-56286-698-2

• Category: Business; training

• BISAC 1: BUS066000

• Price: $29.95

• Discount: Professional

• Format: Paperback

• Size: 7.5 x 9.5

• Page count: 200 pages

• Author Residence: Jim Graber is 
managing director and a project
leader of Business Decisions, Inc.
He has more than 25 years of
consulting experience. William
Rothwell is a professor of learning
and performance in the in the
workforce education and
development program, department
of learning and performance
systems, at Pennsylvania State
University, University Park
Campus. They both reside nead
Philadelphia, PA.

Marketing:

• Email promotion to 50,000 ASTD members
• Speaking event at ASTD conference
• Catalog promotion 2x year to 65,000
• Amazon Training Shelf

Sales Handles:

• Important book for the training profession.
• Easy-to-read format with templates, checklists, and worksheets.

Competition:

• Competency Based Education and Training 978-1850006275;
Complete Guide to Training Delivery: A Competency Based
Approach 978-0814404904

Distributed to the trade through National Book Network 1-800-462-6420
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