























TAYLOR TRADE PUBLISHING

The Best Show in Football

The 1946-"955 Cleveland Browns: Pro Football's

THE BEST SHOW IN

Greatest Dynasty

Andy Piascik
October 2010

For ten years the Cleveland Browns compiled a better record and won
more championships than any team in pro football history. They
dominated an upstart league and then silenced their detractors by doing
the same to the NFL. The Browns were led by Paul Brown, a football
visionary who changed pro football--most important among his innovations
was the leading role the franchise played in the integration of pro sports.

* ISBN13: 978-1-58979-571-6
* ISBN10: 1-58979-571-7

 Category: Sports/Football
* BISAC 1: SPO015000

* Price: $16.95

* Discount: T

« Format: pb.

* Size:6x9

* Page count: 432 pages

* B&W Photo: 16

« Carton qty: 24

« Author Residence: Andy Piascik
is a long-time activist for peace
and social justice. He has written
articles about labor history,
African-Americans in sports, and
other subjects for a variety of
publications. In addition to The
Best Show in Football, he is the
author of Gridiron Gauntlet. He
lives in Bridgeport, Connecticut.

*ISBNs and titles of author's
previous books: Gridiron Gauntlet:
The Story of the Men Who
Integrated Pro Football, in Their
Own Words, 978-1589794429;
The Best Show in Football: The
1946-1955 Cleveland Browns--Pro
Football's Greatest Dynasty (cloth),
978-1589793606

* Previous ISBN: 978-1589793606

Marketing:

« Push to sports editors for off-the-book-page coverage

« Concentrated PR effort in Cleveland, OH and surrounding areas

* National radio tour

* Promotion on Facebook, Twitter, and football-related Web sites and
blogs

Sales Handles:

« Dozens of interviews bring to life the exploits of Otto Graham, Bill Willis,
Marion Motley, Lou Groza, Mac Speedie, Len Ford, Dante Lavelli, Frank
Gatski, and so many others.

« In the Browns' first game they set an all-time attendance record and
consistently drew the largest crowds of the post-World War Il era.

Endorsements:

« "Well-grounded in the boisterous economic optimism of post-'45 America,
Piascik's work shows how the Cleveland Browns combined savvy
management and marketing, social innovativeness, brilliant coaching, and
raw athletic talent to unite an already football-crazed region and create
one of the most successful sports organizations in history. Were the '46-
'55 Browns the greatest football dynasty ever? Piascik says yes. Let the
debate begin." —Alan H. Levy, Author, Tackling Jim Crow: Racial
Segregation in Professional Football

« "Pro football began in Ohio, and Cleveland had a pro football identity
long before the 1946 Browns. Nevertheless, it is fair to say that the original
Browns made pro football the integral part of the Cleveland sports scene
that it remains today. The original Browns had magnificent players. A half
dozen players on the very first Browns team went on to the Pro Football
Hall of Fame. They were a special group of men. It is fitting that their story
be told. Today's fans need to be reminded of the great impact the early
Browns team had on pro football and how they influenced the game we all
enjoy today." —Mike Brown, President/Owner of the Cincinnati Bengals,
and son of Paul Brown

Audience:

« Football fans, especially those in Ohio.

Competition:

« Browns Scrapbook: A Fond Look Back at Five Decades of Football, from
a Legendary Cleveland Sportswriter, 9781598510430;

« Classic Browns: The 50 Greatest Games in Cleveland Browns History,
978-0873389860;

» Paul Brown: The Rise and Fall and Rise Again of Football's Most
Innovative Coach, 978-1578603572

Extra sales materials to support the book:
« Cloth edition is available.

Distributed to the trade through National Book Network 1-800-462-6420
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THE HARVARD COMMON PRESS

Seared to Perfection

The Simple Art of Sealing In Flavor
Lucy Vaserfirer
October 2010

Proper searing technique is what separates good restaurant cuisine from most home-cooked
meals, writes Lucy Vaserfirer, author of Seared to Perfection. In her collection of 100 easy-to-follow}
recipes, Lucy demonstrates how to achieve that unbeatable crunchy crust and fresh, juicy interior
with burgers, steaks, chops, and fish, and even vegetables, tofu, and fruit! It's a simple technique

that doesn’t require fancy kitchen tools, just a saut_ pan and a spatula. Since no one can live on
seared food alone, the book also includes delicious side dishes.

* ISBN13: 978-1-55832-398-8
* ISBN10: 1-55832-398-8
 Category: Cooking/Methods-Searing
* BISAC 1: CKB068000
* Price: $18.95
* Discount: T
» Format: cl.
* Size: 71/4x91/8
* Page count: 176 pages
« Other: 2 color design / 100 recipes
« Carton qty: 24
Author Residence: A resident of Portland,
regon, who teaches at the In Good Taste
ooking School « Writes articles for trade
ndustry magazines and has been featured in a
umber of newspaper and magazine articles

uthor of the blog hungrycravings.com

ISBNs and titles of author's previous books:
1A

Marketing:

» Co-op available

 National print campaign targeted to magazines such as Body Soul, Bon App_tit, Eating
Well, Fine Cooking, The Food Network Magazine, Martha Stewart Living, Men’s Health,
Prevention, Southern Living, and Working Mother

« Review mailing to national and regional newspapers, such as Chicago Tribune, Miami
Herald, and Seattle Times

« National television campaign targeted to programs such as CBS Early Show, Good
Morning America, The Martha Stewart Show, and The Today Show

« National campaign to radio and online media including American Public Media’s “The
Splendid Table,” Martha Stewart Living/Sirius Satellite Radio’s “Everyday Food,” NPR’s
“A Chef’s Table” and “The Faith Middleton Show,” as well as 101Cookbooks.com,
Culinate.com, Epicurious.com, SeriousEats.com, and TastingTable.com

« IndieBound Advance Access Offer

Sales Handles:

« Enrollment is up at cooking schools around the United States, demonstrating that many
people are interested in learning professional restaurant techniques.

« Searing is a technique that’s simple to master and quick enough even for weeknight
cooking.

Audience:

< Anyone who is interested in learning cooking technique
« Anyone who wants to achieve restaurant quality results in the saut_ pan

Competition:
» Cooking, 978-1-58008-789-6; Jacques P_pin’s Complete Techniques, 978-1-57912-
165-5

Extra sales materials to support the book:
 Author Photos: Available

» Manuscript: Available

 Sales/media kit: April

Distributed to the trade through National Book Network 1-800-462-6420
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THE MER
AQUILA POLONICA AND THE -

The Mermaid and the MESSERSCHMITT

Messerschmitt d

War Through a Woman's Eyes, 1939-1940
Rulka Langer

Viar Through o Woman's Eyes

October
Rare eyewitness account of early, chaotic days of WWII — Nazi German
invasion of Poland, Siege of Warsaw and first months of Occupation — ; R
written by a young working mother. Langer’s eye for detail and lively , ' e

storytelling bring to life, from her unique vantage, the opening chapter of
the titanic struggle between good and evil which ultimately engulfed the
entire globe.
« ISBN13: 978-1-60772-001-0 Marketing:
« Targeted advertising; internet marketing
« ISBN10: 1-60772-001-9

Sales Handles:

» Unusual war account by civilian, career woman/mother

« Frank,honest look at outer challenges (food, shelter, safety) and
inner challenges (physical/moral courage; resourcefulness)

» Expanded 2d edition, adds nearly 100 photos, Epilogue by son,
and other supplemental material not included in original

« Category: History/World War Il
* BISAC 1: HIS027100
* BISAC 2: HIS010010
* BISAC 3: HIS037070

* Price: $19.95

Endorsements:

« Discount: Trade * “It is absolutely one of the best eye-witness accounts of WWII
Poland that | ever read”

« Format: pb « -- Alan Furst, author of The Foreign Correspondent and The
Spies of Warsaw

e Size: 6 x 9 * “A war has many dimensions...The Mermaid and the
Messerschmitt is unusual because it provides the perspective of a

« Page count: 468 pages helpless and young bystander.”
« - Dr. Zbigniew Brzezinski, Center for Strategic and International

+ B&W Photo: 93 Studies

« B&W lllustrations: 9 * “The narrative is so exquisitely rendered ... | could not put it
down.”

« Author Residence: Rulka Langer *-- Wanda Urbanska, host & producer of PBS TV show Simple

(1906-1993), from family of Polish ~ Living S
intellectuals and writers,graduated “I couldn’t put the book down. Her story is riveting... utterly

Vassar College, worked in Warsaw contemporary and compelling.” o
for J. Walter Thompson, Bank of « --Fontayne Holmes, City Librarian, Los Angeles Public Library,

Poland. Fled occupied Poland in ~ 2004-2008
1940 with her two children, 8 and _
3, and became popular lecturer in ~ Audience:

uU.S. * people of Polish ancestry (approx. 10 million in the U.S.; 1 million
in Canada; 500,000 in U.K.; 150,000 in Australia/NZ); WWII buffs;
*ISBNs and titles of author's book groups; libraries and universities

previous books: "The Mermaid and
the Messerschmitt” (1st ed., 1942); Competition:

translator: "Blessed Are the Meek" , »The zookeeper's Wife," Ackerman (Norton, 9/08, ISBN

(1944), "Angels in the Dust" 9780393333060; pb)

(1947), "Wooden Synagogues” « "Rising '44: The Battle for Warsaw," Davies (Penguin, 5/04; ISBN
(1959) 9780670032846; hc)

« Previous ISBN: 978-1-60772- « "War Stories: Remembering World War I1," Mullener (Penguin,
000-3 (Cloth version) 8/04; ISBN 9780425196410; pb)

Distributed to the trade through National Book Network 1-800-462-6420



BURFORD BOOKS

Fishing Hot Spots--Mid STRIPER
Atlantic HOT SPOTS

Top Surfcasting Locations from North Carolina to T ———

North Carolina to Connecticut

Connecticut
Frank Daignault
October

A complete where-to-fish guide for the saltwater striped bass fisherman,
covering prime locations from the Outer Banks to Stonington CT. Includes
savvy angling tips on tackle, technique, and strategies.

* ISBN13: 978-1-58080-164-5 Marketing: FRANK DAIGNAULT
« Advertising in On the Water and The Kisiciinan
* ISBN10: 1-58080-164-1 * Author appearances at regional consumer shows

* Category: Sports / Fishing Sales Handles:

« BISAC 1: SPO014000 « States cover over 4 million anglers

+ Price: $18.95 Competition:
« Coastal Fishing in the Carolinas: From Surf, Pier, and Jetty
« Discount: T (Paperback)
* ~ Robert J. Goldstein John F Blair Pub; 3 edition (January 1,
« Format: paperback 2000); Fishing the New Jersey Coast, Jim Freda, 2001, Burford
Books, 16.95 9781580800921;Fishing the Delaware and Maryland
e Size:51/2 x8 1/4 Coasts, Andy Snyder, 2006, Burford Books, 16.95,
9781580801379

* Page count: 224 pages
* B&W Photo: 40

* Other: 6 maps
 Carton qty: 24

* Author Residence: Frank
Daignault is a legendary striper
fisherman and the author of many
books and articles on striped bass
fishing. He lives in Milville, MA.

*ISBNs and titles of author's
previous books: The Trophy
Striper, 9781580800402; Striper
Surf, 978-1564402783

* Previous ISBN: 978-1564409942
(Previous version)

Distributed to the trade through National Book Network 1-800-462-6420



BURFORD BOOKS STRIPER

HEE NEW ENGLAND I

Striper Hot Spots -- New HOT SPOTS
England o

Top Surfcasting Locations from Rhode Island to Maine
Frank Daignault
October 2010

Detailed guidance to prime fishing locations throughout New England,
including such legendary fishing grounds as Block Island, Nantucket,
Martha's Vineyard, Cape Cod, and many more. Includes sage advice on
technique and tackle.

FRANK DAIGNAULT

« ISBN13: 978-1-58080-163-8 Marketing:
« Advertising in On the Water and The Fisherman
* ISBN10: 1-58080-163-3 * Author apperances at consumer shows

« Category: Sports / Fishing Sales Handles:

» These states (ME, NH, MA, RI) are home to 567,000 saltwater
anglers.

* Local and out-of-state saltwater anglers average 5.2 million
fishing days per year.

* BISAC 1: SPO014000
* Price: $18.95

e Discount: T .
Competition:

« Format: paperback * Fishing the CT and RI Coasts, 978-1580801096; Fishing the
Massachusetts Coast, 978-158080-119-5

*Size:51/2x 8 1/4

* Page count: 224 pages
* B&W Photo: 40
 Other: 6 maps
 Carton qty: 24

* Author Residence: Frank
Daignault is a legendary New
England-based authority on striped
bass fishing and the author of
many books and articles on striper
fishing. He lives in Milville, MA.

*ISBNs and titles of author's
previous books: The Trophy
Striper, 9781580800402; Striper
Surf, 9781564402783

* Previous ISBN: 978-1-56440-
994-2 (Previous version)

Distributed to the trade through National Book Network 1-800-462-6420
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Ivan R. Dee, Publisher
A member of the Rowman & Littlefield Publishing Group

Fall 2010

TITLE: Shakedown
The Continuing Conspiracy Against the American Taxpayer

by Steven Malanga
Foreword by Steve Forbes

The new forces behind bigger government spending

DESCRIPTION: As their infatuation with President Obama fades, millions of Americans anxiously ask, Is
this the change we were waiting for? The current administration represents change, for sure, Steven
Malanga argues — a momentous transformation of the fundamental structure of American politics. A self-
interested coalition of public-sector unions and government-financed community activists (like the young
Barack Obama) has become our era’s characteristic political machine.

In Shakedown, Mr. Malanga shows how this machine’s single-minded goal is always bigger government
and more public spending. The bill, he says, is now coming due for the relentless rise of this new political
powerhouse. He chronicles how public-sector unions and the corrupt political hacks beholden to them have
all but bankrupted once-rich states like California and New Jersey. He details the campaigns to undermine
the successful and popular 1990s welfare reform and to revitalize the failed, wasteful War on Poverty
programs that funnel taxpayer money to the advocacy groups that are integral cogs in the new political
machine. And he provides a comprehensive summary of how these same advocacy groups spent decades
helping undermine mortgage standards in the name of helping the poor — in the process enriching
themselves and enabling the housing meltdown. As Americans anxiously ponder the future direction of
their government and their economy, Shakedown explores the questions of who got us in this mess and why
we need change — constructive change — more than ever.

,\ THE
" SONTINUING
CONSPIRACY
> AGAINST THE
F, % AMERICAN
", TAXPAYER

. ®
STEVEN
MALANGA

SHAKEDOWN

SPECIFICATIONS: SALES MATERIALS:
* Pub month: October 2010

¢ Binding: Cloth

* Price: $22.50, Pages: 176

e Trim: 5-1/2 x 8-1/2 , Carton quantity: 32
¢ ISBN-13: 978-1-56663-875-3

 Category: Contemporary Affairs, Politics
¢ Discount: [T]

* Rights: W

¢ Sales/media kit
* Galley: April

AUDIENCE:

* Readers of public policy books
* Conservatives

AUTHOR:

Steven Malanga is senior editor of City Journal and a senior fellow
at the Manhattan Institute specializing in the intersection of urban
economies, business communities, and public policy. He is the
former executive editor of Crain’s New York Business. Mr.
Malanga’s other books include The New New Left and, with Victor
Davis Hanson and Heather Mac Donald, The Immigrant Solution. His MARKETING:
work has appeared in a wide variety of publications including the
New York Times, the Wall Street Journal, and the Los Angeles Times.

SALES HANDLES:

Earlier Books and Praise PUBLICITY:
* The New New Left, Ivan R. Dee, 2005, 9781566636445
® The Immigration Solution, with Victor Davis Hanson and Heather

Mac Donald, Ivan R. Dee, 2007, 9781566637602

“Malanga’s distinctive combination of original reportage and
analysis reveals the extent to which crucial philosophical struggles
are occurring...”—Howard Husock, Director, Case Studies in Public
Policy and Management, John F. Kennedy School of Government,
Harvard University

“Politics isn’t about Right versus Left. It’s about interest group
versus interest group...Malanga understands that and exposes it.”
—Amity Shlaes, Financial Times

* Author photos and manuscript: available

* Taxpayers concerned about government spending

* Not another rant but a solid argument by a first-rate reporter.
¢ Endorsements: Charles Krauthammer, David Brooks, Ben
Wattenberg, Victor Davis Hanson, Pat Buchanan

* National advertising: National Review, Weekly Standard
* Online Campaign: Literary blogs and websites

* Reviews in National Review, American Conservative, Forbes,
New York Times, Wall Street Journal, Chicago Tribune, Los
Angles Times, and various papers across the country.

* Radio: Fresh Air with Terry Gross, Milton Rosenberg

* Television: FOX News, Bill O’Reilly, C-Span to cover events
* Author appearances: Luncheon for Cit Journal members

COMPARABLE TITLES:

Culture of Corruption: Obama and His
Team of Tax Cheats, Crooks, and Cronies
by Michelle Malkin

Regnery Press, 07/09: $27.95 cl

Regnery Press, 08/10: $16.95 pb

ISBN: 9781596981096 cl; 978-1596986206
pb

Catastrophe

by Dick Morris and Eileen Mcgann

Harper, 06/09: $26.99 cl

Harper, 06/10: $15.99 pb

ISBN: 9780061771040 cl; 9780061771057 pb

Obamanomics: How Bottom-Up Economic
Prosperity Will Replace Trickle-Down
Economics

by John R. Talbott

Seven Stories Press, 07/08: $16.95 pb
ISBN: 9781583228654




TAYLOR TRADE PUBLISHING

Sundays with Sullivan ”N“Hvs‘i

How the Ed Sullivan Show Brought Elvis, the Beatles, I I_ I IA
and Culture to America o o o
Bernie llson . A.N{CU!..IUIEIO Ju:micg R

October 2010

SRSy
Get an inside view of The Ed Sullivan Show and the unusual story of one r. '\“
A Y e

of the most unlikely television stars in the history of the medium. Sullivan’s

shows were unique in their variety, spontaneity, and the fact that Sullivan ' &

insisted they be live. In this book Bernie llson, the Sullivan show’s P.R.
man for eight years, takes us on a trip down memory lane to revisit one of

]
BERNIE ‘II.SCIN

the most popular shows in television history.

* ISBN13: 978-1-58979-390-3
* ISBN10: 1-58979-390-0

* Category: Pop Culture/Television
History

* BISAC 1: SOC022000

* BISAC 2: PER010030

* Price: $14.95

* Discount: T

» Format: paper

* Size: 6x9

* Page count: 216 pages

* B&W Photo: 40

« Carton qty: 38

* Author Residence: Bernie llson
has been running his own public
relations company in New York
City since 1963, when his first
client was Sullivan Productions,
the producers of The Ed Sullivan
Show. He lives in New York City.

* Previous ISBN: 978-1-58979-
390-3 (Cloth version)

Marketing:

 Push to entertainment and pop culture editors for off-the-book-
page coverage

« National online, print, television, and radio campaign

» Promotion on Twitter and Facebook

Sales Handles:

 The Ed Sullivan Show holds an important place in American
television history. It was groundbreaking in nature, showcasing
breakthrough performances from artists such as The Beatles, Elvis
Presley, and The Rolling Stones. Millions of viewers around the
country tuned in every Sunday night.

« Author is a publicist who continues to get radio bookings around
the country for the cloth edition. He worked on The Ed Sullivan
Show for 8 years.

Audience:
* Anyone interested in American television or pop culture history.

Competition:
« Impresario: The Life and Times of Ed Sullivan, 978-0823079629;

« Right Here on Our Stage Tonight!: Ed Sullivan's America, 978-
0520258679

Extra sales materials to support the book:
* Cloth edition is available.

Distributed to the trade through National Book Network 1-800-462-6420
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TAYLOR TRADE PUBLISHING

Washington

Portrait of a City
Steve Gottlieb

October 2010

Author/photographer Gottlieb turns his lens to the nation's capital--perhaps
the most photographed city on earth. Through Gottlieb's remarkable eye,
Washington, D.C. is portrayed in all seasons, at all times of day, and in
every subtle variation of light. These photographs provide an interpretation
of our nation's capital that is both stirring and joyful, reverent yet luminous.

* ISBN13: 978-1-58979-574-7

* ISBN10: 1-58979-574-1

« Category: Photography

* BISAC 1: PHO019000

* BISAC 2: TRV019000

* Price: $19.95

* Discount: P

* Format: paper

* Size:12x9

* Page count: 144 pages

* Color Photo: 120

* Carton qty: 30

* Author Residence: Steve Gottlieb
produced the bestselling American
Icons and Abandoned America.
Director of Horizon Photo
Workshops, he lives in
Chesapeake City, Maryland.
*ISBNs and titles of author's
previous books: American Icons,
978-1570983894;

Abandoned America, 978-
1585361052;

Cecil County-A Personal Portrait
(OP)

* Previous ISBN: 978-1-58979-
043-8 (Cloth version)

Marketing:

« Co-op available

* Author events in the DC area

» Outreach to DC area newspapers and magazines

* Promotion on Facebook and Twitter, as well as the author's Web
site http://www.gottliebphoto.com/

Sales Handles:

» Through Gottlieb's remarkable eye, Washington, D.C. is
portrayed in all seasons, at all times of day, and in every subtle
variation of light.

« Author is hiring a Photoshop expert to assist in sharpening some
of the original photos.

« Author is a photography instructor, running Horizon Photography
Workshops: http://www.horizonworkshops.com/

Endorsements:
« "Gottlieb transcends traditional architectural photography by
interpreting architecture with the vision of a true artist." —I.M. Pei

« "An inspiring book that captures the majesty of our nation's
Capitol. Its pages are graced with a selection of beautiful images
that depict the fine details of Washington's classical architecture
and monuments along with the daily lives of the people who reside
in this fair city. Gottlieb's work is highly detailed and expertly
executed." —Shutterbug

 "This book is a straight-ahead documentary about Washington
D.C. by a photographer whose passion for the city and its
monuments is declared from the start. This is a strong visual
introduction to our nation's capital."—James Kaufmann,
Photographer's Forum

« "He successfully highlights many special features about his
subjects. It's a worthy addition to any coffee table and may compel
a trip to D.C. to see for yourself." —Tampa Tribune & Times

* "Whatever the scene, Gottlieb adds drama with his striking
photography."—Dennis Hall, Oklahomian

Audience:

« Anyone interested in photography, architecture, or travel.
Washington DC buffs.

Competition:
« Washington, DC: A Photographic Portrait, 978-1885435453;
« Our Washington, D.C., 978-0896580442

Distributed to the trade through National Book Network 1-800-462-6420
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KELLEY BLUE BOOK Blue Book
Used Car Guide

Kelley Blue Book Used Car
Guide

Consumer Edition, October-December 2010
Kelley Blue Book

October 2010

Now published quarterly, the Consumer Edition of the Kelley Blue Book
Used Car Guide includes current trade-in values, private party values, and
suggested retail values on more than 10,000 models of used cars, trucks,
and vans. Covering 15 model years, the book includes VINSs, original list

Used Car & Truck

October-December 2010

prices, easy-to-use equipment schedules with values for optional
equipment, and a table of acceptable mileage ranges by year.

SINGLE:

* ISBN13: 978-1-936078-03-5
ISBN10: 1-936078-03-1
Price: $9.95 [T]

10-Copy ppk:
* ISBN13: 978-1-936078-04-2

ISBN10: 1-936078-04-X
Price: $99.50 [P]

6-Copy ppk:

* ISBN13: 978-1-936078-05-9
ISBN10: 1-936078-05-8

Price: $59.70.[P]

» Category: Reference/Automotive
* BISAC 1: TRA001020

» Format: Paperback

» Size:33/4x6

» Page count: 400 pages

Marketing:

« Kelley Blue Book is the #1 source for the most comprehensive
automotive value information.

Sales Handles:

» Over 1 million copies sold of previous editions.

» The nation's #1 selling automotive book

» No other vehicle information source is trusted by both consumers
and the automotive industry

Distributed to the trade through National Book Network 1-800-462-6420

87



DARKSTAR BOOKS/BRITTON & KNOWLES

NO Quarter

Robert Asprin, Eric Del Carlo, Teresa Patterson

Available
New York Times bestselling author Robert Asprin, with Eric Del Carlo and
Teresa Patterson, delves into the dark secrets of the New Orleans French
Quarter in this suspenseful tale of murder and revenge, justice and

unexpected courage.

* ISBN13: 978-0-9819866-0-9

* ISBN: 0-9819866-0-9

« Category: Mystery/Suspense/Fantasy
* Price: $15.95pb. [ T]

* Size: 6x9

* Page count: 290 pages

* B&W lllustrations: 5

 Carton qty: 20

 Author Residence: Robert Lynn Asprin
residence: New Orleans, Louisiana.

Eric Del Carlo residence: Southern California.

Teresa Patterson residence: Fort Worth,
Texas.

*ISBNs and titles of author's previous books:
Robert Lynn Asprin: 9780441009626 / Myth-
ion Improbable; 9780441011520 / No Phule
Like an Old Phule; 9780441013111 / Myth-
Taken Identity

Eric Del Carlo:

Wartorn: Resurrection (with Robert Lynn
Asprin), 0-441-01235-3 / 978-0-441-01235-0;
Wartorn: Obliteration (with Robert Lynn
Asprin), 0-441-01347-3 / 978-0-441-01347-0

Teresa Patterson:

The World of Robert Jordan’s Wheel of Time
(with Robert Jordan), 0-312-86936-3 / 978-0-
312-86936-6; The World of Shannara (with
Terry Brooks, lllustrated by David Cherry), O-
345-43905-8 / 978-0-345-43905-5

« lllustrator Residence: Nathan Smith, cover
and interior illustrations. Residence: Bryan,
Texas

ROBERTASRIN |

ERIC DEL CARLO TERESA PATTERSON

Marketing:

* Bob’s last book, completed by his co-authors after his death. We were contacted
by the corporate offices of B&N when they heard about the contract last fall, shortly
after Bob's death. We sent them covers, proofs, and posters. We've also offered to
produce & print cardboard display showcases for B&N and other stores. We've
already test-marketed the pre-release production proof at a major SF/Fantasy
convention; we handed out 200 cover flats at that convention and at a previous
small convention, produced posters of the cover art which will be marketed along
with the book, and sent proof copies for review to all of he major review venues. We
might consider magazine advertising, if it is well-received. Teresa Patterson has
already given interviews to several internet venues, will do book signings at
conventions and retail bookstores, and we hope to set her up for other
magazine/media interviews. Eric Del Carlo is somewhat reclusive, but has done at
least one interview regarding this book, and will do a book signing or two near his
home. We're also approaching several of the actual establishments upon which the
book’s locales are set to display the cover art posters.

Sales Handles:

 The last book by NYT bestselling, prolific, popular author Robert Lynn
Asprin—it’s going to sell. It's set in the French Quarter of New Orleans, a
unique place in which he lived for years, was well-known and popular. The
main character in the book is a thinly-veiled version of himself. It's an
unflinching, suspenseful story, contains rich primary and secondary
characters, and puts the reader in the mood and the culture of the city.

« The original cover painting by Nathan Smith captures the ambience of
the French Quarter and conveys the suspenseful nature of the story; his
internal illustrations denote the changing point of view, chapter by chapter,
between the two main characters.

« Plus: All of our books are of extreme high quality in their physical
construction, printed on acid-free archival paper with heavy covers, perfect
bound, and use high-quality original art and illustrations.

Endorsements:

» Excerpts from reviews of Asprin’s previous works are on the cover with
the back blurb. The sources include the New York Times, Chicago Sun
Times, Booklist, and Publishers Weekly. In the next printing after we
receive reviews for this book, we’ll add them on an additional internal
page.

Audience:

« Asprin's readers and fans, general SF/fantasy fans, mystery/suspense readers,
general fiction readers, anyone interested in New Orleans and the French Quarter.

Extra sales materials to support the book:
« Covers, posters, book displays, website, press release, review copies.

Distributed to the trade through National Book Network 1-800-462-6420
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KYLE BOOKS

Ultimate Green & Black's
Organic

Inspirational Baking Ideas
Green & Black's

October 2010

Green & Black's second cookbook has a greedy eye on baking, with
tantalizing recipes for cakes and cookies, cupcakes and muffins, breads
and tray bakes, tarts and soufflés, as well as inspirational ideas for ice
creams and what to bake for festive occasions. From Espresso Chocolate
Bombs to Butterscotch Chocolate Cupcakes, the recipes are easy to do
and easy to follow—and each come from a fan of the brand.

* ISBN13: 978-1-906868-32-1
* ISBN10: 1-906868-32-8

« Category: Cooking/Baking

* BISAC 1: CKB004000

* BISAC 2: CKB018000

* Price: $24.95

* Discount: T

* Format: cl.

*Size: 6 1/4x 8 1/4

* Page count: 176 pages

* Color Photo: Color photography
throughout

* Other: 100 recipes
* Carton qty: tbd

* Author Residence: Green &
Black’s dominate the organic
chocolate market and are an
internationally renowned company,
based in London, England.

*ISBNs and titles of author's
previous books: Green & Black's
Chocolate Recipes 978-
1904920670

7
N

711N\

ULTIMATE

GREEN,
&GBLACKS
ORGANIC

« Cross-promotion with Green & Black's packaging and national
advertising program

« National publicity with Green & Black's development chef as
spokesperson

» Coverage in food publications and sections in daily newspapers
* Online publicity

\\117/

N\

Sales Handles:

« A huge brand, with international recognition, publication will be
accompanied by a strong publicity and marketing campaign from
Green & Black’s.

« Includes gluten-free, dairy-free, and low-fat recipes.

« Focusing on baking, there are recipes from famous chefs,
celebrities, and the development chef at Green & Black’s.

Endorsements:

« "For a brain boost, sip a cup of dark chocolate hot cocoa—we like
Green & Black's Organic Hot Chocolate Drink—or nibble on a few
small squares of dark chocolate containing at least 70% cocoa."—
Prevention magazine, November 2009

Audience:

* Chocolate lovers
* Bakers

Competition:

« The Ghirardelli Chocolate Cookbook 978-1580088718; Essence
of Chocolate 978-1401302382; Chocolate Epiphany 978-
0307393463

Extra sales materials to support the book:
« Sales blad and jacket

« Electronic galleys

* UK edition of the book

Distributed to the trade through National Book Network 1-800-462-6420
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KYLE BOOKS

Italian Home Cooking

125 Recipes to Comfort the Soul
Julia della Croce

October 2010

This book is an homage to traditional and classic Italian home cooking,
and to the kitchens of the Italian people who have developed Italian
cooking through the centuries and across oceans to new worlds. In
America, we call it “comfort food.” The Italians call it cucina casalinga,
“home cuisine.” In Italy, comfort food is a highly evolved art form, and this
book includes recipes from the author's own family of devoted cooks—
from appetizers and soups, to salads and meats, from pastas to desserts
and even food for children.

* ISBN13: 978-1-906868-27-7 Marketing:
 National television ("Today," "Martha," "The Early Show")

* ISBN10: 1-906868-27-1 » National radio (NPR,s "A Chef's Table," "The Splendid Table," "All
Things Considered,"” "Here & Now," "The World")

« Category: Cooking/Italian « 4-City Author Tour: New York, Philadelphia, Chicago, San
Francisco

* BISAC 1: CKB047000 « Pitch local TV, radio, and print in tour cities
« Magazine coverage in food, lifestyle, parenting, and women's

* BISAC 2: CKB077000 publications
» Review and feature coverage in daily newspaper food sections

* BISAC 3: CKB000000 « Targeted online publicity like AOL Food, gather.com, delish.com,
epicurious.com

* Price: $29.95 Sales Handles:

,  Written by a noted national authority on Italian cooking.
* Discount: T « Simple, user-friendly recipes that will appeal to amateur and

professional cooks alike.

* Format: cl. « Focuses on classic and traditional recipes at a time when native
) Italian cooking is becoming a fusion of international cuisines.
* Size: 9x 10 « Celebrates home cooking at a time when it is fast disappearing.
* Emphasizes fresh, seasonal ingredients in keeping with the
* Page count: 224 pages current movement toward real food.

Endorsements:

« Praise for Pasta Classica: "...comprehensive and reliable... the
recipes are clear and effective." - Florence Fabricant, The New
York Times

* Praise for Antipasti: "... an inspiration for entertaining" - Candy
Sagon, Washington Post

« Praise for The Vegetarian Table: "Without exception, every recipe
| tested was delicious, and the directions were easy to follow and
execute." - Jack Bishop, Cook's lllustrated

* Color Photo: 100 color photos
* Other: 125 recipes

* Carton qty: 14

* Author Residence: Julia della

Croce is the author of 13
cookbooks, has been broadcast

extensively on radio, and has Audience:
made many appearances on » General consumers of cookbooks
national and regional television. * Italian food aficionados
She lives in Nyack, New York. * People of Italian heritage
Competition:
+ISBNs and titles of author's « Lidia Cooks from the Heart of Italy 978-0307267511; The Italian
previous books: Pasta Slow Cooker 978-0547003030; Giada's Family Dinners 978-

9780848731359; Umbria: Regional 0307238276

Recipes 9780811823517; Veneto:  Extra sales materials to support the book:
Authentic Recipes 9780811823500 Sales blad and jacket

« Electronic galleys
Distributed to the trade through National Book Network 1-800-462-6420
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DOWN EAST BOOKS

Cooking Down East

Favorite Maine Recipes
Best Maine Food ol
Marjorie Standish

October 2010

Maine is one of the hottest culinary destinations in the country. To
celebrate, Down East Books is proud to present the Best Maine Food
series, a new line of cookbooks showcasing the state’s great food. Kicking
it off is this revamped edition of a true Maine classic. In these redesigned
pages, longtime food columnist Marjorie Standish tells you how to prepare
everything from finnan haddie to dilly green tomatoes to blueberry buckle.

cookin

DOWN EAST

* ISBN13: 978-0-89272-913-5

* ISBN10: 0-89272-913-9

» Category: Cooking/Regional/New
England

* BISAC 1: CKB002040

* Price: $27.95

* Discount: T

» Format: Cloth

*Size: 7x9

» Page count: 272 pages

* Recipes: 200+

* Author Residence: For 25 years,
Marjorie Standish, now deceased,
was the editor of the For 25 years,
Marjorie Standish, now deceased,
was the editor of the “Cooking
Down East” column for the Maine
Sunday Telegram, the state’s
largest-circulation Sunday paper.
She lived in Augusta, Maine. Even
in her late eighties, she was still
meeting with her fans and drawing
out-the-door-and-around-the-block
crowds to her book signings.

*ISBNs and titles of author's
previous books: Keep Cooking the
Maine Way: More Favorite Down
East Recipes,

0-89272-391- 2, 978-0-89272-391-
1

Seafood, 0-89272-423-4, 978-0-
89272-423- 9;

Chowders, Soups, and Stews, 0-
89272- 424-2, 978-0-89272-424-6

Marketing:

» Co-op available

« Advertising planned in Down East magazine
« Advertising planned on Down East Web site
« Targeted advance & review copy mailings

Sales Handles:

« The classic Maine cookbook: over 100,000 copies sold in over 40
years. Now redesigned, this edition has updated recipe notes and
a forward by a top Maine chef.

« Children and grandchildren of Maine cooks have grown up with
this timeless cookbook. An important part of the Maine cooking
heritage

» Easy-to-prepare recipes use fresh, local ingredients, presented in
a user-friendly format

Audience:

« Visitors to Maine seeking authentic Maine foods and recipes

« Fans of Marjorie Standish and collectors of historic cookbooks
 Beginner cooks looking for time-tested, simple recipes for
satisfying meals

Distributed to the trade through National Book Network 1-800-462-6420
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DOWN EAST BOOKS

Front Page Teaser

A Liz Higgins Mystery
Rosemary Herbert
October

This Boston-based mystery stars smart and sassy Ba Stat Banner reporter
Liz Higgins, who chafes at being assigned only features and light news.
Suddenly she has the chance to prove her journalist creds when an
acquaintance of hers disappears, leaving only a few bloody clues behind.
The missing mom has ties to the Middle East, and there are disturbing
hints that terrorists might be involved. Wrangling herself the assignment to
cover story, Liz not only researches and files her newspaper stories, she
also courageously pursues a tangle of clues to find the missing woman,
alive or not.

yatery

lz Higglne M

FRONT P46
TRASER

ROSEMARY HERBERT

* ISBN13: 978-0-89272-852-7
* ISBN10: 0-89272-852-3

* Category: Fiction/Mystery
* BISAC 1: FIC022040

* Price: $14.95
 Discount: T

» Format: Paperback

» Size: 6x9

* Page count: 256 pages

« Author Residence: Rosemary
Herbert brings a decade of
experience as the Boston Herald's
former book review editor and
features writer to this mystery
novel. Well known in the world of
crime and mystery writing, she
participates in radio and television
broadcasts an dis a popular
speaker. Herbert divides her time
between Boston's North Shore and
Rockland, Maine.

*ISBNs and titles of author's
previous books: The Oxford
Companion to Crime and Mystery
Writing (editor-in-chief) 0-19-
507239-1; Murder on Deck:
Shipboard & Shoreline Mystery
Stories (editor) 0-19-508603-1;;
Coeditor, with the late Tony
Hillerman of: A New Omnibus of
Crime Hardbound 978-0-19-
518214-9;

Marketing:

» Co-op available

« Advertising planned for Down East magazine

« Advertising planned for Down East Web site

 Targeted advance & review copy mailings

« Newspaper journalist protagonist will make book appealing to
news media reviewers, especially in Boston metro.

« Author is in demand as a guest on radio, television, and library
conferences.

« Author has deep media contacts in the mystery writing realm and
with book review media nationally and internationally.

Sales Handles:

 Boston setting with lots of details from daily life and local
surroundings.

« Set in time period before and during September 11 attacks;
includes terrorism, racial stereotyping themes. In the author’s
words, this novel “underlines the profound trouble we get into when
we stereotype one another”.

« A thrilling tale that combines domestic detall, international
machinations, and forensic surprises in a mystery mix.

« A lively portrayal of newspaper journalism, a profession that is
fast fading on the American scene.

 The first in a series of Liz Higgins mysteries.

Endorsements:

« From bestselling author Robert B. Parker: “Like a shot of good
whiskey, Front Page Teaser is short and bracing. You will love it. |
did.”

Audience:
« general adult; mystery fans; residents of the Northeast

Distributed to the trade through National Book Network 1-800-462-6420
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DOWN EAST BOOKS

Good Maine Food A d

Ancient and Modern New England Food & Drink ) Mame
by Marjorie Mosser, with notes by Kenneth Roberts, a new f
forward by food historian Sandra Oliver

October 2010

"Old recipes, like old friends, are usually most dependable," observes . i
noted author Kenneth Roberts in his pithy introduction to this classic o e
recipe compendium put together by his niece, Marjorie Mosser, in the e roneets - Y
1930s. The long career of this bible of Maine cookery has proved him ;
right. With Robert's outspoken commentaries sprinkled throughout,
excerpts from some of his best-selling books, and maxims from Maine
kitchens, this old favorite is a must-own collection for any modern cook.
Down East Books is proud to present this revamped edition—with a brand
new foreword by food historian Sandra Oliver—as part of the all-new "Best
Maine Food" cookbook series.

cient &Modern

* ISBN13: 978-0-89272-911-1 Marketing:
« Co-op available
* ISBN10: 0-89272-911-2 * Advertising planned for Down East magazine

« Advertising planned for Down East Web site
» Category: Cooking/Regional/New e« Targeted advance & review copy mailings
England

Sales Handles:

 The favorite recipes of acclaimed historical novelist (and famous
curmudgeon) Kenneth Roberts as collected by his niece.
 Considered by many to be the bible of Maine cookery. Old classic
recipes, now with a fresh new look.

« Includes dozens of Kenneth Roberts' outspoken comments and
humorous anecdotes.

* BISAC 1: CKB002040
* Price: $29.95
e Discount: T

* Format: cloth

e Size: 7x9 Audience:
» Home cooks
« Page count: 448 pages * Mainers
* Recipes: 500+ * Maine tourists
« Author Residence: Marjorie * People who appreciate classic New England food

Mosser (deceased) was the niece
of, and longtime assistant to
Pulitzer Prize-winning American
novelist and famed curmudgeon
Kenneth Roberts, author of
Arundel, Rabble in Arms,
Northwest Passage and other
works of fiction and nonfiction. She
lived in Kennebunk, Maine.

* Previous ISBN: 0892720387 (
version)

Distributed to the trade through National Book Network 1-800-462-6420
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Ivan R. Dee, Publisher

A member of the Rowman & Littlefield Publishing Group

Fall 2010

TITLE:

by Paul Hollander

Extravagant Expectations

Romantic Love, and the New Flight from Loneliness in America

%XTRAVAGANT

Techno-love and techno-happiness

DESCRIPTION: Nowadays in America, the selection of a mate is no longer guided by traditional
social values and beliefs. Americans are exposed to changing and often conflicting values,
trends, and fashions—a celebrity culture coupled with the overt sexual nature of much online
communication—that create uncertainties about the best ways to meet important emotional and
social needs. How does one establish durable and intimate personal relationships that could lead

to marriage?

In Extravagant Expectations the distinguished sociologist Paul Hollander investigates how
Americans now pursue romantic partners and enduring relationships. What enduring human
qualities are they looking for? What conventional ideas of romantic love survive, even if
modified by American cultural values and social conditions? For answers to these questions, Mr.
Hollander has searched and analyzed the printed advertisements (personals), the online
immediate and anonymous person-to-person communications made possible by dating sites, and
the advice offered by self-help and “relationship” books. He weighs the advantages and
shortcomings of these methods against a background of popular culture, advertising, and pop
psychology. Individualism, high expectations, social and geographic mobility, changing sex

EXPECTATIONS
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Romantic Love and the New

Flight from Loneliness in America

PAUL HOLLANDER

roles, and the American national character—all play a part in this fascinating, hugely
entertaining, and finally sobering exploration of men and women, of all ages, searching for love.

SPECIFICATIONS:

* Pub month: October 2010

* Binding: Cloth

* Price: $27.95, Pages: 320

e Trim: 6 x 9, Carton quantity: 20

* ISBN-13: 978-1-56663-777-0

 Category: Contemporary Affairs, Social Science
¢ Discount: [T]

* Rights: W

AUTHOR:
Paul Hollander’s most recent books include The End of
Commitment, Political Will and Personal Belief, and Anti-
Americanism. Born in Budapest, he studied at the London
School of Economics, the University of Illinois, and
Princeton, before teaching at Harvard and the University
of Massachusetts, Amherst. He is author or editor of more
than a dozen works in political sociology. He lives in
Northampton, Massachusetts.

Earlier Books and Praise
* The End of Commitment, Ivan R. Dee, 2006,
9781566636889
* Understanding Anti-Americanism, Ivan R. Dee, 2004,
9781566636162

“There is no one better placed than Paul Hollander to
provide a sober and reliable explanation.”—Walter Laqueur

AUDIENCE:
* Single America
* Psychologists and relationship counselors
* Voyeurs of all ages

SALES MATERIALS:
 Sample chapters
¢ Author interview

SALES HANDLES:
* Thoughtful exploration on a subject so many are talking about
* Great holiday gift
* A book made-to-order for the blogging generation
* Endorsements: Dan Savage, Dr. Ruth, Dr. Drew Pinski, Nora
Ephron, Amy Dickinson, Dr. Phil, Jeanne Phillips

MARKETING:
* National advertising: New York Review of Books, Vanity Fair,
Harper’s, Bookforum, Society
* Advance reading copies
¢ Book clubs: Book-of-the-Month
* Co-op available
* Direct mail campaign

Online/Blog Campaign Highlights
Jezebel (http://jezebel.com)
Maud Newton (http://maudnewton.com)
The Nervous Breakdown (www.thenervousbreakdown.com)
Reason Online (http://reason.com)

PUBLICITY:
* Pursuing excerpt: New York Times Magazine
* Reviews in New York Times, Wall Street Journal, Vogue, Harper’s
Bazaar, Elle, Esquire, Details, People, In Touch, Ms.,
The Advocate, Details, Village Voice, daily newspapers and
alternative weeklies around the country
¢ Television: Daily Show, Colbert Report, evening cable talk shows
* Radio: Fresh Air with Terry Gross, Weekend All Things
Considered, Weekend Edition Sunday
* Events: bookstores in Boston area

COMPARABLE TITLES:

Social Intelligence: The New Science of
Human Relationships

by Daniel Goleman

Romantic Love
by Helen Fisher

Why We Love: The Nature and Chemistry of

Marriage, a History: How Love Conquered
Marriage

by Stephanie Coontz

Penguin, 05/05: $25.95 cl

Henry Holt, 02/04: $25.00 cl
Henry Holt: 12/04: $16.00 pb
ISBN: 9780805069136 cl, 9780805077964 pb

Random House, 01/06: $28.00 cl
Random House, 07/07: $16.00 pb
ISBN: 9780553803525 cl;
9780553384499 pb

Penguin, 02/06: $17.00 pb
ISBN: 9780670034079 cl, 9780143036678 pb




GLITTERATI INCORPORATED
Light x Design N
LIGHT

BENTLEY MEEKER

20 Years of Lighting by Bentley Meeker
Bentley Meeker

October 2010

This collection features case studies of work by the inimitable lighting
design guru Bentley Meeker, detailing 20 years of glamorous and sublime
illuminations. The basic premise of how to light any space is “illuminated”
here by a top expert. Notable examples include P Diddy’s 40th birthday
party, and the wedding of Michael Douglas and Catherine Zeta Jones.
This impressive portfolio is sure to please the art, interior design, and
professional and novice party planners alike.

* ISBN13: 978-0-9823799-0-5
* ISBN10: 0-9823799-0-0

« Category: Light & Design
* BISAC 1:PHO000000

* Price: $75.00

* Discount: T

» Format: cloth

* Size: 11 x 14

* Page count: 160 pages
* Color Photo: 225

« Author Residence: Bentley
Meeker began his lighting career
by working for renowned
photographer Peter Vaeth at the
age of 14, where he learned about
lighting concepts for still and print
photography. He subsequently
utilized that knowledge to work on
many studio release feature films
and commercials before starting
his lighting company at age 22.
Meeker has worked on several
special events for numerous
celebrities including the nuptials of
Michael Douglas, Catherine Zeta
Jones, Liza Minelli, Robert DeNiro,
Billy Joel and a host of others as
well as many live performances
including those of Aerosmith, Elton
John, Barry White, Sheryl Crow,
Stevie Nicks, and the Eagles to
name a few. He is the founder and
president of Bentley Meeker
Lighting & Staging, Inc. He lives in
New York City.

Marketing:

» Co-op available

 Launch and gallery events

« Local exhibitions and book signings

« Direct mail campaign

« Heavy Regional magazines and national/regional newspapers

Sales Handles:

» Bentley Meeker and his work have already been featured/ mentioned in:
The New York Post, Hamptons.com, The New York Daily News, Crains,
Hamptons Magazine, Town & Country, Avenue, Gotham, InStyle, New
York Social Diary, and many more.

 Bentley Meeker has also appeared in the following: E! Entertainment,
CBS Today Show, Fox News, WE, and has a show in development with
the BBC

« His established presence in the media will make it easier to garner more
press for his forthcoming book.

» The author also has a relationship with editors at the following media
outlets: BizBash.com, Special Event Magazine, Agenda Magazine,
Avenue Magazine, Quest, NY Times, NY Post, Daily News, W/ WWD,
Vogue, Hamptons, Gotham, Niche Media publications.

« Meeker has done the lighting and design for several notable celebrity
couples, including Michael Douglas and Catherine Zeta Jones; Robert
DeNiro and Grace Hightower; Billy Joel and Katie Lee; Eddie Murphy and
Nicole Mitchell (Who are all often on TMZ). In October 2008, The New
York Times reported that TMZ.com, at the time, was receiving more than
10 million viewers every month. Alexa.com ranked TMZ.com as being the
five hundred fifth most trafficked website worldwide and as being the one
hundred fifty fifth most trafficked website in the United States.

« The wedding and event planning industry is a billion dollar industry; event
and wedding planners can use this book as a reference and source of
inspiration. Meeker has already worked with several notable wedding and
event planners such as Colin A.W. Cowie.

Endorsements:

« Potentially Michael Douglas.

Audience:

« Art, Light,and Design aficionados.

Competition:

 The Architecture of Light: Architectural Lighting Design Concepts and
Techniques « ISBN-10: 0980061709

« Lighting Design Basics Mark Karlen « ISBN-10: 0471381624

« Interior Lighting, Fourth Edition « ISBN-10: 047144118X
« Architectural Lighting Design « ISBN-10: 0470112492

Extra sales materials to support the book:
« Press release, BLAD, spreads.

92

Distributed to the trade through National Book Network 1-800-462-6420



GLITTERATI INCORPORATED

Stealing Magnolias

Tales from a New Orleans Courtyard
Debra Shriver, Preface by George Rodrigue, Foreword by
Mary Randolph Carter
October 2010

Debra Shriver tells the story of finding and restoring a house in the French Quarter
of New Orleans in the wake of Katrina. Part love letter, part scrapbook; readers are
given a rare tour of this enigmatic city. The book is a cultural guidebook and
historical reference of America’s most “European” city, featuring the work of more
than 20 photographers and artists. Chapters highlight food and entertaining,
decorating, gardens, landscapes, local traditions, interiors, and architecture.

* ISBN13: 978-0-9823799-1-2

* ISBN10: 0-9823799-1-9
 Category: Regional-New Orleans
* Price: $75.00

* Discount: T

» Format: cloth

* Size: 9x 11

* Page count: 192 pages

* Color Photo: thd

* Author Residence: Debra Shriver,
a 12th generation Southerner,
Francophile, passionate
preservationist and jazz devotee,
is a media executive with Hearst
Corporation in New York City
where she oversees PR and
marketing for its

magazines and media divisions.
She lives in New York City and
New Orleans with her husband
Jerry, who is a writer.

Marketing:

* Author tour

» Co-op available

* Heavy print and media campaign
e Launch events

Sales Handles:

« Debra Shriver is a communications executive at Hearst Magazines, with
connections and access to over 15 of their magazines that are currently in
print (Including Town & Country, Harper’s Bazaar, Esquire, and Marie
Claire).

 According to current travel guides, New Orleans is one of the top ten
most visited cities in the United States; 10.1 million visitors came to New
Orleans in 2004, and the city was on pace to break that level of visitation
in 2005 (the year of Hurricane Katrina).

* Prior to Katrina, there were 265 hotels with 38,338 rooms in the Greater
New Orleans Area. In May 2007 (post-Hurricane Katrina), there were over
140 hotels and motels in operation with over 31,000 rooms. A CNN poll
released in October 2007 ranked New Orleans first in eight categories,
behind only New York City, which ranked first in 15. According to the poll,
New Orleans is the best U.S. city for live music, cocktail hours, flea
markets, antique shopping, nightlife, "wild weekends", "girlfriend
getaways" and cheap food.

» Tourism is a critical staple of the city's economy — New Orleans' tourist
and convention industry is a $5.5 billion juggernaut that accounts for 40
percent of New Orleans' tax revenues.

» George Rodrigue is a famous painter and draw in readers; especially
readers and fans with a strong interest in Cajun and the culture of New
Orleans.

» Deb Shriver is a member of the following notable organizations, which
will aid in the promotion of her book: The Apollo Theater Foundation, New
York Women in Communications, Literacy Partners of New York City, New
Orleans Museum of Art and the New Orleans Center for Creative Arts,
Preservation Resource Center of New Orleans.

Endorsements:

» George Rodrigue and Mary Randolph Carter.

Audience:

« lovers of all things New Orleans, architecture, art, history, Cajun-culture
aficionados.

Competition:

* New Orleans Style: Past & Present « ISBN-13: 978-0847826629

» Majesty of the French Quarter, « ISBN-13: 978-1565544147

» Masking and Madness: Mardi Gras in New Orleans, ¢ ISBN-13: 978-
0970933614

* New Orleans, « ISBN-10: 0811841316

« Vestiges of Grandeur: Plantations of Louisiana’s River Road, * ISBN-13:
978-0811818179

Extra sales materials to support the book:

* BLADS, press release.

Distributed to the trade through National Book Network 1-800-462-6420
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KYLE BOOKS

A Bird in the Oven and then some

Inspired Roast Chicken Recipes Plus Savory Roast

Chicken Salads, Soups, Pastas and More
Mindy Fox
October 2010

Among the simplest of dishes, few satisfy in both the making and the eating like a
perfectly roasted chicken. Affordable and easy for beginner cooks, this classic dish
is just as fresh and satisfying as it's always been. Author Mindy Fox includes
classic and modern takes on roasting a chicken, plus inspirational side dishes, and
she also adds a healthful yet delicious seasonal twist with recipes for leftovers
such as Chicken Salad with Frisee, Figs, and Pine Nuts or Chicken Tacos with
Avocado Salad and Lime. Pastas, salads, sandwiches, small plates, brunches,
lunches, or dinners—it’s all here. Pass around Vietnamese Summer Rolls at a
dinner party or indulge in a Baked Mac, Chicken, and Cheese. Whether you're

abirdin
' oven

Inispired Roast Chicken Recipes plusiSiiory
Roast Chicken § \

cooking for one, two, a family, or a party, A Bird in the Oven delivers.

* ISBN13: 978-1-906868-33-8
* ISBN10: 1-906868-33-6

« Category: Cooking/Poultry
* BISAC 1: CKB067000
* BISAC 2: CKB070000
 BISAC 3: CKB000000

* Price: $24.95

e Discount: T

* Format: Hardcover

* Size:8x91/2

* Page count: 176 pages

» Color Photo: Over 50 color
photographs

« Other: 100 recipes

e Carton qty: 18

* Author Residence: MINDY FOX
is the food editor of the magazine
La Cucina Italiana and a former
editor at Saveur. She has written
for many magazines, including
Saveur, Every Day with Rachael
Ray, and Prevention, and she has
collaborated on a number of
cookbooks, including New York
Times Notable Book of 2009, The
Craft of Baking with Karen
DeMasco. She lives in New York
City.

*ISBNs and titles of author's
previous books: The Craft of
Baking (with Karen DeMasco) 978-
0307408105; Olives and Oranges
(with Sara Jenkins) 978-
0618677641

Marketing:

* New York City Launch Party

 National Television ("Today," "Good Morning America," "Martha," "The
Early Show," "Rachael Ray")

« National Radio (NPR's "A Chef's Table," "The Splendid Table")

* Local tri-state area TV and Radio

» Magazine coverage in food, lifestyle, parenting, and women's
publications ("Food & Wine," "Saveur," "Real Simple," "Martha Stewart
Living," "Every Day with Rachael Ray," "Parenting," "Prevention"

» Review and feature coverage in daily newspaper food sections

« Targeted online publicity like Amazon's Al Dente blog, AOL Food,
epicurious.com

Sales Handles:

» Expert Author: Mindy Fox earned her writing chops by ghost-writing the
bestselling South Beach Diet series of books before moving on to co-
authoring collaborations with Nancy Harmon Jenkins and Karen DeMasco
of Craft. Before that she was a chef and helped launch FarmtoTable.org.
Her unique background is perfect for giving an old standard a light,
healthy, and delicious new twist.

« Timely subject: Chicken is the #1 ingredient searched for on
epicurious.com and allrecipes.com. Roast chicken is the constant comfort-
food recipe in all chefs’ repertoires, from Thomas Keller to Darina Allen.

» A Concise Resource: Advice on purchasing options (organic, free-range,
pastured poultry, all-natural, conventionally-raised, etc.), types of chickens
(roaster, fryer, cornish game hen, etc.), and brands (who and where to buy
from).

Endorsements:

« "DeMasco and Fox are careful technicians — they tell you when to watch
out for boiling-over syrups, how thickly the egg mixture should ribbon when
you lift the whisk, and why you have to bounce the brioche dough from
hand to hand 30 times. Exerting just a little extra effort is a hallmark of this
book, and since | gained 5 pounds just reading it, | figure that's probably a
good thing."—NPR's The 10 Best Cookbooks of 2009 on The Craft of
Baking

Audience:

» Appropriate for beginner cooks while also appealing to those who are
more experienced.

« Food enthusiasts and readers of high-end food magazines such as Bon
Appetit, Food & Wine, and Savuer. Additionally, given the subject matter
(chicken being popular, affordable and easy to cook), a more middle-
market, Rachael Ray crowd.

Competition:

« 100 Best Chicken Recipes 9780785380528 (55,000 ); All About Chicken
9780743202046 (20,000 ); The Williams-Sonoma Collection: Chicken 978-
0743224413 (16,000 )

Extra sales materials to support the book:

« Sales blad with Jacket
« Electronic Pages
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CATO SUPREME COURT REVIEW 2009-2010
=CATO> edited by Ilya Shapiro

Now in its ninth year, this acclaimed annual publication brings together leading
national scholars to analyze the Supreme Court’s most important decisions from

SUPREME the term just ended and preview the year ahead. The Cato Supreme Court Review

is unlike any other publication that follows the work of the Court:

COURT -It is timely. An in-depth review, it appears less than three months after the
Court’s term ends and before the new term begins.

- Although widely cited by legal experts, its articles are aimed at, and accessible to,
nonattorneys interested in the work of the Court.

REVIEW - Crucial to its exceptional coverage, the Review takes a Madisonian perspective—

grounded in the nation’s first principles of liberty and limited government.

o Cases critiqued in the 2009-2010 edition include a seminal campaign finance deci-
sion regarding the regulation of corporate political activity; the biggest patent case in
decades; the extension of the right to keep and bear arms to the states; a constitutional
challenge to the agency that enforces Sarbanes-Oxley; and a complement of important

cases in the areas of property rights, free speech, federalism, criminal law, and the free-
2009 —2070 dom of association.

ISBN MARKETING
ISBN 10: 1-935308-36-X * Co-op available
ISBN 13: 978-1-935308-36-2 * Direct-mail campaign
* Ads in Legal Times and Federal Lawyer
CATEGORY
Current Affairs: Justice & Courts |  SALES HOOKS
Business: Law * The first review available after the end of the Court’s term and the only review from the
PRICE classical Madisonian perspective
$15.00 * Wide coverage of important topics in constitutional law, including free speech, federalism,
property rights, and criminal law
FORMAT
Paperback AUDIENCE
*Lawyers, paralegals, law professors, and law librarians
TRIM SIZE *Law and government students
6x9 * General readers interested in politics and the Supreme Court
PAGE COUNT COMPETITIVE TITLES
250 pages * The Supreme Court Review 2008, edited by Dennis J. Hutchinson, David A. Strauss, and Geoffrey R.
CARTON QUANTITY Stone, $65.00 cloth, 448 pages, University of Chicago Press, June 2009, 978-0-226362-53-3
44 * Supreme Court Watch 2009: Highlights of the 2008-2009 Terms, Preview of the 2009 Term, David M.
O’Brien, $22.05 paper, 150 pages, W. W. Norton, September 2009, 978-0-393935-16-5
DISCOUNT * The Washington Post Supreme Court Year in Review 2009: The Major Cases and Decisions of 2008, The
[T] Washington Post, $27.95 cloth, 408 pages, Kaplan Publishing, November 2008, 978-1-427798-02-2
AUTHOR
Ilya Shapiro is editor in chief
of the Review and lives in
Washington, D.C.

Distributed to the trade through National Book Network (1-800-462-6420).

Cato Institute, 1000 Massachusetts Avenue, N.W., Washington, DC 20007 www.cato.org
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The Researcher's Tool to Online Resources of Public 1 [uEm:;ln
Records and Public Information, 2" Edition ‘
Michael Sankey and Cynthia Hetherington
October 2010

THE RESEARCHER'S TOOL TO ONLINE RESOURCES

The scope of information that exists online about people and businesses OF PUBLIC RECORDS AND PUBLIC INFORMATION
is staggering. If one needs to search for a public record or to do a
background check, one merely has to Google and the problem is solved,
right? Not so fast, according to the authors. The reality is that all websites
are not created equal. This title reveals the how and why details of
effectively searching public records and public information online.

* ISBN13: 978-1-889150-56-7 Marketing:
* ISBN10: 1-889150-56-8 » Heatherington is a nationally known author, speaker, and trainer.
She displays this book at over 80 functions per year to encourage
» Category: Business/Reference trade sales.
« Direct mail campaign to private investigators, journalists, security
* BISAC 1: BUS055000 professionals, and other professional investigators.

« Reviews in Pl Magazine and Security Management Magazines
* Price: $21.95

Sales Handles:

« Discover hard-to-find public information through the advanced
use of search engines and social networks.

« Learn insider secrets for finding detailed information on people
and businesses.

» Gain an information edge with 12,000 government sites offering
accessible public record access.

» Determine how to evaluate sites and also on the best sites to use
based on topic or record category.

« Locate the best online vendors for your specific needs.

* Learn how to research social network sites and auction sites.

* Discount: T

» Format: Paperback

* Size: 71/4x9 1/4

* Page count: 600 pages

* Carton qty: 16

* Author Residence: Michael

Sankey is the founder and CEO of

BRB Publications, Inc., the nation’s Endorsements: _ o
leading publisher of public record  * Pl Magazine, Security Management Magazine, Investigative

research publications. He resides ~ Reporters and Editors Association

in Tempe, AZ.
Audience:
Cynthia Hetherington, a licensed « Professional researchers, geneologists, business professionals,
private investigator and a anyone wanting to investigate someone's background
nationally known author, speaker,
and trainer. Competition:
She displays this book at over 80 . The Complete Idiot's Guide to Private Investigating 1592576524 ;
functions per year to encourage Everything Private Investigation Book: Master the techniques of the
trade sales. She resides in Haskell, 5r65t0 examine evidence, trace down people, and discover the
NJ. truth 1598695355 ; The Investigator's Little Black Book 3
0965236943

+ISBNs and titles of author's
previous books: Hethington
1889150495

Sankey 1889150487 « Sample Chapter

Extra sales materials to support the book:

» Previous ISBN: 978889150536

Distributed to the trade through National Book Network 1-800-462-6420 94
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Pathology of the Elites

How the Arrogant Classes Plan to Run Your Life
by Michael Knox Beran

TITLE:

The ugly side of caring for others

DESCRIPTION: In this bracing collection of provocative essays, Michael Knox Beran examines the false
benevolence that characterizes the power classes in contemporary America. Their enlightened pity for
their fellow citizens, he charges, conceals an instinct for power rather than compassion. Mr. Beran argues
that today’s elites have come to rely on a social philosophy that reduces people to a mass of social groups
and types, obscures their individual humanity, and makes them easier to manipulate. While they
tragically conceive their desire for authority as a form of virtue, the elite classes have set about remaking
schools, rewriting the U.S. Constitution, dehumanizing charity, and making war on tradition in the name
of a crude form of Social Darwinism.

Through readings of such inspired critics of the social imagination as Hannah Arendt, Isaiah Berlin,
Ralph Waldo Emerson, and Abraham Lincoln, Mr. Beran exposes the romance of dominion that
underlies the philosophy of social benevolence, a philosophy that has steadily undermined the older and
more valuable tradition that Edmund Burke associated with the moral imagination. In seeking to depose
this moral impulse in the pantheon of culture, and enshrine the social imagination in its place, today’s
elites have weakened not only liberalism but also conservatism—indeed society as a whole. Where the
moral imagination is not regularly and habitually cultivated, Mr. Beran observes, where it ceases to have
a place in education and art, in schools and in the town square, it becomes more difficult even for the
best-intentioned among us to resist the allure of a narrow and obtuse self-righteousness.

Pathology of the Elites features a fresh voice of social criticism that is likely to raise hackles on both
sides of the aisle..

PATHOLOGY
OF THE ELITES

QHow the
A zwg;am‘/ Classes
Plan to Run
q{/ owe L %@

MICHAEL KNOX BERAN

SPECIFICATIONS: SALES MATERIALS:
* Pub month: October 2009 * Sample chapters
* Sales kit

* Binding: Cloth
* Price: $26.95, Pages: 272
e Trim: 5-3/4 x 8-3/4, Carton quantity: 24

¢ Author interview

* ISBN-13: 978-1-56663-874-6

* Category: Contemporary Affairs
* Discount: [T]

* Rights: W

AUTHOR:

Michael Knox Beran’s previous books include Forge of
Empires, 1861-1871 and The Last Patrician, a study of
Robert Kennedy that was a New York Times Notable Book of
the Year. Most of the pieces in Pathology of the Elites first
appeared in City Journal, where Mr. Beran is a contributing
editor. His writing has also appeared in the New Yorker, the
Wall Street Journal, and the National Review. He lives in
Westchester County, New York, with his wife and daughters.

Earlier Books and Praise
* Forge of Empires, Free Press, 2007, 9780743270694
* Jefferson’s Demons, Free Press, 2003, 9780743232791
e The Last Patrician, St. Martin’s Press, 1998,
9780312186258

“An important civic act...[Beran] is such a lively writer, and
such a risk-taking thinker, that the sparks he promiscuously
strikes from his literary flint are, cuamulatively, illuminating.”
—George F. Will, New York Times Book Review

SALES HANDLES:

* Always a market for a trenchant essayist

* Endorsements: Myron Magnet, Rich Lowry, Steven Hayward,
Walter Russell Mead, Gertrude Himmelfarb, Norman Podhoretz,
Rick Brookhiser, Theodore Dalrymple, Heather Mac Donald

MARKETING:

« National advertising: Wall Street Journal, Commentary,
National Review, Weekly Standard

* Advance reading copies

* Book clubs: Conservative

* Co-op available

¢ Direct mail campaign

* Online Campaign: National Review’s The Corner blog
(http://corner.nationalreview.com), Real Clear Politics
(www.realclearpolitics.com), Talking Points Memo
(www.talkingpointsmemo.com), News Busters
(www.newsbusters.org)

PUBLICITY:

* Reviews in New York Times, Wall Street Journal, Chicago
Tribune, Los Angles Times, and various papers across the
country.

* Radio: Fresh Air with Terry Gross, Milton Rosenberg

* Television: FOX News, Bill O’Reilly, C-Span to cover events

AUDIENCE: . * Author appearances: Luncheon for Cit Journal members
* Readers of social commentary

COMPARABLE TITLES: )

Superclass: The Global Power Elite and the The Power Elite Glenn Beck’s Common Sense

World They Are Making by C. Wright Mills by Glenn Beck

by David Rothkopf Oxford University Press, 02/00: $19.95 pb Simon & Schuster, 06/09: $11.99 pb

FSG, 03/08: $26.00 cl ISBN: 9780195133547

FSG, 03/09: $16.00 pb
ISBN: 9780374272104 cl; 9780374531614
pb

ISBN: 9781439168578 pb






