
There are many things to consider when planning your space for the BEA. You want it to be effective,
comfortable and welcoming, whether it’s one panel or 200 square feet. Here are some things I hope you’ll
keep in mind while planning.

A full booth (which is 3 panels) is 100 square feet. With the added custom-made booth structure, it’s really
closer to 80 square feet—10 feet wide and 8 feet deep. 1 panel is approximately 26 square feet, 44” wide
by 68” high.

What the booths look like:

- Each booth is constructed of wood grain laminate – light wood color.
- NBN’s entire pavilion including all the publisher booths has wall-to-wall carpeting. There is padding

in the booths, but not in the aisles.
- The back wall of the booth, above the counter, is covered in beige fabric for displaying posters and

to display books on single shelves held up with Velcro.
- A counter runs all along the back of each full booth. 2’ high and 18” deep with cabinets

underneath for storage and you can use the counter to display books and materials.
- Above each panel is a “header sign”— a sign with your corporate logo printed in dark green vinyl.

It’s made of plexi glass and is lightly frosted. The header sign measures 9” high by 38” wide. NBN’s
exhibit company produces the headers signs.

- All of the booths flow into each other and are separated by a cabinet made of wood grain laminate
and a table with four chairs. http://www.nbnbooks.com/BEA/BEAPhotos.shtml.

- The cabinet is 38-1/8 inches wide by 18 inches deep by 28 inches high.
- Each booth shares a table with the booth next to them and a cabinet with the booth on the other

side. So, you must share the table with your booth mates (if you have less than a full booth) AND
with the folks in the next booth.

Don’t over-ship on single titles. Your booth ends up looking cluttered, you can’t
afford to give a book away (because then you’re without it the rest of the show),
and you don’t get any of the books back. The most successful exhibitors are the
ones who ship many (5-25) copies of a few titles (a few is relative, depending on
the size of your booth and the size of your backlist). These folks are able to give
away books freely throughout the show AND they’re able to “merchandise” their
booth like a bookstore (with floor and counter stacks) and it looks less cluttered.
Also, if you don’t have a fun freebie to give out, why not pick an inexpensive,
backlist book and use it as a giveaway? This will, hopefully, get them in your
booth—then you can talk to them about your fabulous front list titles.

Anytime you spend 2 ½ days in an 80 square foot space (or less) is going to be an
intimate experience. Make sure that you bring staff and authors who like people
and like to talk (about your books), and don’t bring too many people unless you
make a rotation schedule. If you have too many people in your booth, an attendee
will be intimidated and will think you’re too busy for them. But, on the other hand,
don’t come alone. Bring someone to talk to, someone to give you a break,
someone to help you!


