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RICHARD VIGILANTE BOOKS

The Quarterback Killer's
Cookbook

Jared Allen

September 2010
Jared Allen is one mean marauder on the Vikings' defensive line, but you
should see him in the kitchen—especially when he's cooking up
something he just killed and cleaned himself! This Pro Bowl punisher
could eat quarterbacks for dinner but would just as soon serve a succulent
bit of braised bear or an elegant elk wellington. No one serves up wild
game—both on the field and off—like Jared Allen.

• ISBN13: 978-0-9827163-0-4

• ISBN10: 0-9827163-0-3

• Category: Cooking, Wine &
Spirits

• BISAC 1: CKB032000

• Price: $22.95

• Discount: T

• Format: cl

• Size: 8 x 10

• Page count: 150 pages

• Author Residence: Jared Allen
started his NFL career in 2004, as
a fourth-round draft pick by the
Kansas City Chiefs. He erupted in
2007, leading the league with 15.5
sacks in 14 games and was an All
Pro and Pro Bowl pick. Traded to
the Minnesota Vikings in 2008,
Allen soon led his new team in
sacks. All Pro and Pro Bowl honors
continued in 2008 and 2009. He
lives in Minnesota and Texas.

Marketing:

• Author appearances, both in book stores and hunting-supply
chains
• Cross promotion with Allen's popular restaurant, apparel and web
ventures
• Promotional opportunities on Relentless Pursuit, Allen's television
series
• Ties-ins to hunting season openers

Sales Handles:

• Allen has a huge following among NFL fans
• Leads the league in sacks, but is almost as well known for
bagging big game
• A maniac in the backfield, Allen is also a master in the kitchen
• He can eat quarterbacks for dinner, but he'd rather eat the
braised boar he dropped with his bow
• Allen is very active off the field, visiting troops with the USO and
working with the Juvenile Diabetes Foundation

Audience:

• Foodies, football fans and hunters

Distributed to the trade through National Book Network 1-800-462-6420
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RICHARD VIGILANTE BOOKS

Seniors Rocking the World and
Celebrating Life
A Good News Guide

Why you are about to have the best time in your life as a
senior in America as told by millions who are already doing it!

Louis Mizell

September 2010
Are you one of 70 million boomers terrified of your future as a senior? Do
you go around humming the old Who lyric “Hope I die before I get old”?
Fuggeddaboutit!! Here are hundreds of amazing stories and thousands of
facts about millions of seniors having the time of their lives. The ultimate
message of hope, inspired by this beautiful and astounding book, is: you
are about to have the best time of your life.
• ISBN13: 978-0-9827163-1-1

• ISBN10: 0-9827163-1-1

• Category: Self Help

• BISAC 1: SEL005000

• Price: $22.50 cl. [ T ]

• Size: 6 x 9

• Page count: 256 pages

• B&W Illustrations: Charts and
graphs with inspiring facts about
what seniors are doing.

• Author Residence: Louis Mizell is
a retired State Department field
operative and veteran of seven
wars. Now a consultant to both the
U.S. government and leading U.S.
corporations, one achievement
instantly identifies him: He is the
man who, using his proprietary
intelligence system, discovered and
coined the term “road rage.” Lou
lives in Hagerstown, MD.

•Author's previous books: The
Street Sense Guides: Street Sense
for Seniors, ISBN-10: 0425143643;
Street Sense for Parents; for
Women; for Students; more.

Marketing:

• National Media Tour drawing on the author’s HUGE media
connections as both a news source, trusted expert, and
experienced dynamic guest.
• $50,000 promotional budget. PR by Creative Response
Concepts.
• Co-op available.
• Web Sites (In process) Lou Mizell’s Good News Guides and Lou
Mizell’s Amazing Facts of Life

Sales Handles:

• 70 million boomers get the answer to despair and a new lease on
life.
• Mizell has amazing media connections and has been on Oprah,
Today, GMA and dozens of other TV and Top Talk Radio outlets.
• The book is jammed with real life stories that make excellent spin-
offs for print media and great stories to tell for radio and TV.
• Producers will love Mizell's stories, will clamor to have him on.
• Special Chapter on “Medical Miracles” or “Why you are going to
be enjoying your senior life for a looooong time!”
• Mizell is about to launch a syndicated column “Mizell’s Amazing
Facts of Life” on the web and for print.
• Mizell is a great speaker and presenter, 62 years old, funny, tall,
in great shape, a real inspiring figure for seniors and seniors to be.
• This is Mizell’s second time around as a series author and he
knows the ropes.

Endorsements:

• Many to come.

Audience:

• 70 million boomers living in fear, tens of millions of seniors who
want to hear and celebrate all the great things their compadres are
doing.

Competition:

• The Happiness Project, Gretchen Rubin

Distributed to the trade through National Book Network 1-800-462-6420

Cover
Not

Available
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SELF-COUNSEL PRESS

The Entrepreneurial Mom's
Guide to Running Your Own

Business
Kathryn Bechthold

November 2010
This ready-to-use business guide targets mothers who dream of starting a
profitable business. The author, who is well-established in the
"momtrepreneur" market, and a successful entrepreneur herself, will
speak directly to the complex needs of entrepreneurial parents with topics
from business planning to work-life management. This step-by-step
business guide is a kick-start tool for any mom who dreams of starting and
running her own business.

• ISBN13: 978-1-77040-059-7

• ISBN10: 1-77040-059-1

• Category: Business

• BISAC 1: BUS025000

• Price: $22.95

• Discount: [T]

• Format: pb w/CD

• Size: 8 ¼ x 9 ¾

• Page count: 168 pages

• Carton qty: tbd

• Author Residence: Kathryn
Bechthold is co-founder of the
Mompreneur Networking Group for
women, and the former Publisher
and Editor of Mompreneur
magazine, with circulation in North
America. Sought out for her
expertise and business acumen,
she has held workshops, seminars,
and made media appearances
about business start-ups and
mompreneurs across Canada and
the United States. Hometown:
Calgary, Alberta Canada

Marketing:

• National Publicity Campaign
• Social Media Outreach – facebook and twitter
• Online Marketing focus within many online 'mompreneur'
networks such as Mompreneur Networking Group, Mompreneur
Café and Mompreneur Center on Entrepreneur.com
• Publicity through Mompreneur Magazine and similar niche
publications

Sales Handles:

• Author is well-connected and known through speaking events to
her niche audience of 'mompreneurs'
• Author is Publisher and Editor of Mompreneur magazine, and co-
founder of the Mompreneur Networking Group
• In-depth, yet easy to digest
• Applicable, ready-to-use business case studies and advice
• Author’s focus is on ‘how to stay profitable’
• Perfect for entrepreneurial parents ‘on the go’
• Can be read easily, in short sections (unlike NOLO 800 page
tome)
• Includes sample business plan, sample marketing plan
• "mompreneur" case studies

Endorsements:

• Mompreneur Network
• Mompreneur Magazine

Audience:

• large market: women, entrepreneurs, mothers
• ‘mompreneur’ is a growing niche market with a very large
community, especially online.

Competition:

• The Women's Small Business Start-Up Kit: A Step-by-Step Legal
Guide (Paperback) NOLO 1 Pap/Cdr edition (May 14, 2010) 978-
1413311884;
• The Boss of You: Everything A Woman Needs to Know to Start,
Run, and Maintain Her Own Business (Paperback) Seal Press
(April 15, 2008) 978-1580052368

Distributed to the trade through National Book Network 1-800-462-6420
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SELF-COUNSEL PRESS

Manage Your Online Reputation
Don’t Let Angry Clients, Jealous Lovers, Or Ruthless

Competitors Ruin Your Image
Tony Wilson

October 2010
The proliferation of blogs and social media sites is making online reputation
management a very hot topic. Yet most people do not understand how to protect
and manage their online identity! This ready-to-use manual will teach businesses,
families, and individuals how to proactively manage what is said about them
online. Author Tony Wilson covers the basics of online reputation management,
provides relevant examples and easy-to-follow steps that individuals can take to
build, manage and protect their online identity.

• ISBN13: 978-1-77040-056-6
• ISBN10: 1-77040-056-7

• Category: Reference

• BISAC 1: COM060000
• BISAC 2: LAW000000
• BISAC 3: BUS060000

• Price: $18.95, pb. [ T ]

• Size: 6 x 9

• Page count: 184 pages

• Carton qty: tbd

• Author Residence: Tony Wilson
is an adjunct professor with the
School of Criminology at Simon
Fraser University and a columnist
for The Globe and Mail.He has
written for publications such as
Maclean's Magazine, Canadian
Lawyer, and Bartalk Magazine.
Hometown: Vancouver, British
Columbia, Canada

•ISBNs and titles of author's
previous books: Buying a
Franchise in Canada

• Previous ISBN: 978-1-55180-
847-5 ( version)

Marketing:

• Timely Release during ‘Small Business Month’
• Excerpts in author’s online and print column in The Globe and
Mail (globeandmail.com
• North American Publicity Campaign campaign (print, broadcast,
magazines)
• National review mailing
• Social media marketing (Twitter, Facebook, YouTube, blogs)

Sales Handles:

• Online Identity Management is a very hot topic – with broad
appeal
• Easy to read, and the tips can be applied right away by a broad
audience
• Covers both business, personal and family related issues

Endorsements:

• teachers associations have shown interest in this book, as a tool
for teachers
• police or community groups advocating safety and anti-bullying
online, may endorse this

Audience:

• families, teachers and parents who want to learn about common
issues, privacy, and how to address them
• job seekers (over 30% of hiring managers check candidates
online profiles)
• businesses – who are considering hiring a consultant to manage
their online reputation
• individuals with an online presence such as a blog, on twitter,
facebook, LinkedIn, or any online profile page
• For businesses, instead of hiring 'online reputation' consultants or
agencies

Competition:

• Radically Transparent: Monitoring and Managing Reputations
Online (978-0-47019-082-1) March 2008, Sybex;
• Corporate Reputation: 12 Steps to Safeguarding and Recovering
Reputation (978-0-47017-150-9), Wiley Dec 2008;
• The Future of Reputation: Gossip, Rumor, and Privacy on the
Internet, (978-0300124989), 2007 Yale University Press'

Extra sales materials to support the book:

• Publicity Excerpts
Distributed to the trade through National Book Network 1-800-462-6420
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SELF-COUNSEL PRESS

Start & Run a Personal
History Business

Get Paid to Research Family Ancestry and Write Memoirs
Start & Run

Jennifer Campbell

November 2010
Communities, families, and corporations are increasingly seeking out
professional consultants, writers and historians to record personal and
corporate memories. In fact, The Wall Street Journal and The New York
Times noted “the preservation of memories” as a profitable, growing
business opportunity! This is one of the only books available on the topic
to offer a step-by-step guide for anyone interested in this business trend,
written by an experienced personal historian and entrepreneur.

• ISBN13: 978-1-77040-058-0

• ISBN10: 1-77040-058-3

• Category: Business

• BISAC 1: BUS060000

• BISAC 2: BUS048000

• Price: $22.95

• Discount: [T]

• Format: pb. w/cd

• Size: 8 ¼ x 9 ¾

• Page count: 168 pages

• Other: 1 CD ROM- All books in
the Start & Run series include a
CD-ROM filled with forms such as
sample business plans, templates,
checklists, and resources.

• Author Residence: Jennifer
Campbell is a professional writer,
editor, personal historian. She is
the owner/operator of Heritage
Memoirs, based in Uxbridge
Ontario Canada, and has worked
for clients across North America.
She was previously a journalist
and broadcaster for the Canadian
Broadcasting Corporation.

Marketing:
• Release date - timely for Remembrance Day and Thanksgiving promotion
and publicity
• National review mailing
• National publicity campaign (print, broadcast)
• Social media marketing (Twitter, Facebook, YouTube, blogs)
• Online marketing on Ancestry.com and similar communities

Sales Handles:
• This is a full step-by-step guide on how to actually do the work, starting up,
education and training, marketing and expansion.
• Includes a template for a first project, so anyone can get started
• CD-Rom includes:
• sample business plan, sample family tree, sample marketing plan, examples
of personal history research
• The only book on the market to cover more than just the 'hobby' aspect, but
shows how to create an income and business
• Popularity of shows like 'Who do you think you are' and sites like
ancestry.com show the interest in personal histories
• Ancestry.com, is extremely popular – it ranks number 251 among all US
websites in visitor traffic

Endorsements:
• Potential Endorsements from:
• Personal Historians Association

Audience:
• the 'scrapbooker', and 'creative writer' audience
• Gaining popularity as a secondary income source for:
• Retirees, Baby boomers, Writers, Journalists, Social workers,
Communication specialists
• “The job of gathering personal histories tends to attract people like social
workers, journalists and others involved in communications, said Sarah White,
regions director for the Association of Personal Historians, a trade association.
It can be a good fit for retirees who want to embark on a second career, she
said.”
• http://www.nytimes.com/2008/10/12/jobs/12starts.html
• “A few association members make six figures a year, Ms. White said,
particularly those who have wealthy clients and produce videos. In 2007, Ms.
Owens, an association member, made $15,000 to $20,000 working part time”

Competition:
• How to Start Personal Histories and
• Genealogy Journalism Businesses:
• Genealogy Course Template (978-0-
• 59538-698-7) 2006, ASJA Press
• **NOTE: Personal History VS Geneaology: A personal historian records a
person’s life stories and experiences, whereas genealogists research and
record a person’s descent from his or her ancestors.

Extra sales materials to support the book:
• Endorsements, Publicity/ Chapter Excerpts

Distributed to the trade through National Book Network 1-800-462-6420
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SELF-COUNSEL PRESS

Winning Proposals
Hans Tammemagi, PHD

September 2010
Proposals are vital tools of modern business. This book reveals the
secrets of winning proposals and explains the powerful art of persuasion,
taking you far beyond formulas and recipes. It reveals the psychology
needed to give a proposal that special edge for success. Many companies
would cease to grow or even exist without the ability to win proposals for
funding, venture capital, or grants - and the need increases in a tough
economy.

• ISBN13: 978-1-77040-060-3

• ISBN10: 1-77040-060-5

• Category: Business

• BISAC 1: LAN014000

• Price: $15.95

• Discount: [T]

• Format: pb

• Size: 6 x 9

• Page count: 136 pages

• Carton qty: tbd

• Author Residence: Hans
Tammemagi, PhD, has taught
courses on proposal writing and
runs a successful consulting and
management firm. Hometown:
Pender Island, British Columbia
Canada.

•ISBNs and titles of author's
previous books: Winning
Proposals, Second Edition

• Previous ISBN: 1-55180-254-6
(Previous version)

Marketing:

• National review mailing
• National publicity campaign (print, broadcast)
• Social media marketing (Twitter, Facebook, YouTube, blogs)
• Marketing through Business Associations like American Public
Relations Society and IABC (International Association of Business
Communicators)

Sales Handles:

• Readers will learn about every step of winning proposals:
• The fundamental elements in a proposal
• Bidding for contracts
• Calculating costs
• Decreasing expenses and increasing efficiency
• Understanding the importance of meetings and interviews
• Preparing unsolicited proposals
• It has been updated since the second edition

Endorsements:

• Potential through IABC (International Association of Business
Communicators)

Audience:

• business writers
• business executives

Competition:

• Writing Winning Business Proposals: Your Guide to Landing the
Client, Making the Sale and Persuading the Boss by Richard Freed
and Joe Romano (Paperback - Apr. 16, 2003) 978-0071396875
McGraw-Hill 2 edition;
• Powerful Proposals: How to Give Your Business the Winning
Edge [Hardcover] (978-0814472323)Amacom (1 Jan 2005)

Distributed to the trade through National Book Network 1-800-462-6420
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1500 BOOKS

Hunter
The Strange and Savage Life of Hunter S. Thompson

E. Jean Carroll
November 2010

Only E. Jean Carroll, called by The New York Times “the female answer to
Hunter Thompson” could write a gonzo biography of the master. Carroll
writes of the drug-fueled and sex-crazed time she spent living with Hunter
S. Thompson. Includes dozens of interviews conducted by Carroll with his
ex-wife, former lovers, long-suffering editors, drug dealers, politicians,
childhood friends and hangers-on. What emerges is an intimate look at an
American icon.

• ISBN13: 978-1-933698-36-6
• ISBN10: 1-933698-36-5
• Category: Biography
• Price: $19.95 pb. [ T ]
• Size: 6 x 9
• Page count: 342 pages
• B&W Photo: 8 pages
• Author Residence: E. Jean
Carroll is an American journalist
and advice columnist. Her “Ask E.
Jean” column in Elle magazine is
the longest running column in U.S.
Publishing and was ranked one of
the five best magazine columns in
America by the Chicago Tribune.
Carroll was a writer for Saturday
Night Live and has been a
contributing editor to Esquire,
Outside and Playboy magazines.
Bill Tonelli, her Esquire editor has
said: “She’s institutionally
incapable of being uninteresting.”
•ISBNs and titles of author's
previous books: Mr. Right, Right
Now! ISBN: HC 9780060530280
PAP 9780060530297
;A Dog In Heat is a Hot Dog ISBN:
HC 0671567888 PAP 0671568140
• Previous ISBN: 0-425-27129-0

Audience: • Fans of Hunter S.
Thompson
• Fans of E. Jean Carroll
• Journalists and journalism students
Competition: • GONZO: THE LIFE OF
HUNTER S. THOMPSON ISBN HC
9780316005272 PAP 9780316005289;
• FEAR AND LOATHING: THE
STRANGE AND TERRIBLE SAGA OF
HUNTER S. THOMPSON ISBN
9781560256052

Marketing:

• Features and mentions in Elle, The New York Times, Esquire,
Huffington Post and MSN’s new portal (to be announced to the public shortly).
• Targeted publicity to NPR and WNYC.
• Feature on askejean.com which gets 250,000 hits per month.
• YouTube Video: E. Jean will do a video about the book.
E. Jean is a YouTube Partner and her videos have a combined total of
over 1,000,000 views. Each video she does gets thousands of views.
• Features on Twitter/EJeanCarroll, Facebook/EJeanCarroll and
Huffington Post/E. Jean Carroll.
• Targeted publicity to book blogs and fan sites such as:
facebook hunter s. thompson fan club,gonzo.org,hstbooks.org,gonz’s
blog.com,gonzopress.com,ralphsteadman.com,ronmexico'stotallygonzo.com,
thegonzolecture.com,thegreatthompsonhunt.com,totallygonzoforum.com,
voiceofthedoomed.com,australianhuntersthompsonfans.blogspot.com

Sales Handles:

• Hunter S. Thompson is an American icon and every book about him sells. The
most recent biography of him sold 75,000 copies.
• E. Jean Carroll has a powerful presence on the internet and she has a following of
millions of fans.
• On sale to coincide with Johnny Depp’s new movie THE RUM DIARY based on
the novel by Hunter S. Thompson. (currently slated for November release date has
yet to be announced). RUM DIARY (2009 Bookscan sales 23,000) is Thompson’s
second bestselling book after FEAR AND LOATHING IN LAS VEGAS (2009
Bookscan sales 36,000).
• E. Jean Carroll is a franchise. Her Elle column is read by 4.5 million a month and
her videos on Elle.com receive another 250,000 hits per month. Her YouTube
videos have more than 1,000,000 views. Her website askejean.com receives half a
million hits a month. HUNTER will get features and mentions on all these.
• E. Jean Carroll is well-connected in the literary scene with friends
such as Lisa Birnbaum, Marilyn Johnson, Nora Ephron and Fran Lebowitiz who will
all give her a shout out when HUNTER is published. Alec Baldwin and Jennifer
Aniston are also big fans. She blogs regularly on The Huffington Post.

Endorsements

• "E. Jean Carroll is the female answer to Hunter Thompson."
-- The New York Times Book Review
• “Ms. Carroll simply goes Mr. Thompson one better.” -- The New York Times
• “A tight, razor-like read. Here you’re mainlining pure
uncut Thompsonalia.” -- Cleveland Plain Dealer
• "Echoes her wild subject well, while framing some serious
interviews with drug dealers, politicians, childhood friends, and, notably,
Thompson's ex-wife." - San Francisco Chronicle Review
• “A triumph of image-shattering oral history" --L.A. Times Book Review
• “Carroll’s interviewees—including Thompson’s brother, mother,
ex-girlfriend, ex-wife, colleagues, even George McGovern—offer
many interesting observations on her subjects alienated youth,
writing style, celebrityhood, behavior and journalistic influence.”
-- Publishers Weekly

Distributed to the trade through National Book Network 1-800-462-6420
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TAYLOR TRADE / CONNOR COURT

Enid Blyton at Old Thatch
Tess Livingstone

August 2010
Enid Blyton at Old Thatch is not another analysis of why Britain’s beloved
storyteller’s books still sell millions. Nor is it a critique of golliwogs and the
supposedly hidden lives of Noddy and Big Ears. It is a celebration of the
beautiful village of Bourne End along the banks of the Thames, 25 miles
west of London, where the famous author lived in the 400-year-old house
known as “Old Thatch.” For Blyton, her home there was “a wonderful
place to write stories in.”

• ISBN13: 978-1-58979-576-1

• ISBN10: 1-58979-576-8

• Category: Travel

• BISAC 1: TRV009070

• BISAC 2: BIO007000

• Price: $12.95

• Discount: T

• Format: pb

• Size: 6 3/4 x 9 1/2

• Page count: 72 pages

• B&W Photo: 52

• Color Photo: 23

• Carton qty: 72

• Author Residence: Tess
Livingstone is a journalist and the
biographer of Australia’s Cardinal
George Pell and the editor of
seven other books. Her work has
been published in Australia, the
UK, and the USA.

•ISBNs and titles of author's
previous books: George Pell:
Defender of the Faith Down Under,
978-0898709841

Marketing:

• Co-op available.

Sales Handles:

• Step back in time with Blyton’s daughter, Gillian Baverstock, to a
childhood she remembers fondly. Combining escapism with a
touch of history and fantasy, this book is a great travel guide to one
of England’s most green and pleasant landscapes.
• Old Thatch is open to the public, and its owners, Jacky and David
Hawthorne, have one of the best award-winning gardens in Britain.
• With Enid Blyton at Old Thatch, you can delight in the river
pathways and leafy lanes, stately manors, snow-covered churches
and country pubs that inspired Blyton herself.
• Blyton's hundreds of books have sold more than 600 million
copies and she is the 5th most translated author worldwide
(UNESCO).
• Many places close to Bourne end open pathways to other writers
who lived in the general vicinity. These include Milton, Thomas
Gray, G.K. Chesterton, Kenneth Grahame and the Shelleys.

Audience:

• Anyone interested in British literary history and/or tourism.

Extra sales materials to support the book:

• Rights: CUSA

Distributed to the trade through National Book Network 1-800-462-6420
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TAYLOR TRADE / CONNOR COURT

The Climate Caper
Facts and Fallacies of Global Warming

Garth W. Paltridge

May 2010
So you think the theory of disastrous climate change has been proven?
You believe scientists are united in their efforts to affect a reduction in
carbon emissions? You trust that scientists are far too professional to
overstate their case?
Maybe we should all think again. In The Climate Caper, written with a light
touch and a readable manner, Garth Paltridge shows that the case for
action against climate change is not nearly so clear cut after all. He leads
us through the inherent problems of the “climate modeling process,” as
well as the uncertainties associated with economic forecasts of climatic
doom. Paltridge uncovers the conscious and subconscious forces that
hide skepticism within the scientific community from the public eye and
submit governments to a scientific and technological elite—an elite that
achieves its ends by manipulating the public through fear of climate
change, creating the world’s greatest example of a “religion” for the
politically correct.

• ISBN13: 978-1-58979-548-8
• ISBN10: 1-58979-548-2

• Category: Science

• Price: $10.95

• Discount: T

• Format: pb

• Size: 6 x 8 1/4

• Page count: 120 pages

• Other: 7 graphs and diagrams

• Carton qty: 74

• Author Residence: Emeritus
Professor Garth W. Paltridge is an
atmospheric physicist and was a
chief research scientist with the
Scientific and Industrial Research
Organization Division of Atmospheric
Research before taking up positions
in Tasmania as Director of the
Institute of Antarctic and Southern
Ocean Studies and CEO of the
Antarctic Cooperative Research
Centre. He retired in 2002 and
continues to live in Hobart,
Tasmania.

Marketing:

• Co-op available.
• Author is speaking at the Heartland Institute 2010 International
Conference on Climate Change in Chicago, May 16 - 18.

Sales Handles:

• Foreword by Viscount Christopher Monckton of Brenchley, a
leading critic of theory of anthropogenic climate change and former
adviser to Margaret Thatcher.
• Paltridge is best known internationally for work on atmospheric
radiation and the theoretical basis of climate.

Endorsements:

• “…refreshingly impartial…” -—The Viscount Christopher
Monckton of Brenchley

Audience:

• Anyone interested in better understanding the climate change
debate.

Extra sales materials to support the book:

• Rights: CUSA

Distributed to the trade through National Book Network 1-800-462-6420
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TAYLOR TRADE / CONNOR COURT

Question Time
150 Questions and Answers on the Catholic Faith
Father John Flader, Foreword by Cardinal George Pell

June 2010
In Question Time, Fr. Flader draws on more than 40 years of experience
to answer questions on everything Catholic: doctrine, the sacraments,
moral life, prayer and devotions. The book is written in an easy-to-read
style and contains a wealth of information, invaluable for anyone who is
interested in the Catholic faith or who is in a position to hand on the faith
themselves: priests, teachers, catechists, parents, RCIA coordinators,
sacramental program coordinators, recent converts, and more.

• ISBN13: 978-1-58979-593-8

• ISBN10: 1-58979-593-8

• Category: Religion

• BISAC 1: REL010000

• BISAC 2: REL109000

• Price: $16.95

• Discount: T

• Format: pb

• Size: 6 x 8 1/4

• Page count: 328 pages

• Carton qty: 26

• Author Residence: Fr John
Flader was born in the United
States and has a B.A. from
Harvard University and a Ph.D. in
Canon Law from the University of
Navarre. He is an ordained priest
and served as chaplain of Warrane
College at the University of New
South Wales (1970 - 1991),
chaplain of the University of
Tasmania in Hobart (1992 - 1997)
and chaplain of RMIT University in
Melbourne (1998 - 2001). Since
2002 he has been the director of
the Catholic Adult Education
Centre for the Archdiocese of
Sydney.

Marketing:

• Coop available.

Sales Handles:

• Addresses questions such as: Has the Church changed its teaching on Limbo? Will
we ever have women priests or married priests? What is the origin of the feast of
Mary, Help of Christians, and the Miraculous Medal? Does a Communion Service
satisfy the obligation of attending Mass on Sundays?
• Additional reviews available:
http://www.connorcourt.com/catalog1/index.php?main_page=page&id=13&chapter=0

Endorsements:

• “I strongly recommend this excellent faith resource.” -—Most Rev B.J. Hickey,
Archbishop of Perth
• “He explains the Church’s teaching and practices in a straight-forward way without
any spin. The information is very up to date, including references to the works of
Joseph Ratzinger Benedict XVI. A great resource for handing on the faith.” -—
Associate Professor Tracey Rowland, Dean, John Paul II Institute for Marriage and
Family, Melbourne

Extra sales materials to support the book:

• Rights: CUSA

Distributed to the trade through National Book Network 1-800-462-6420



"Terrific new talent Cheri Scotch
once again delivers....With the
second book in her trilogy, Cheri
Scotch continues to bring her
unique interpretation of the
complex and fascinating world
of the werewolf to light."

–ROMANTIC TIMES

"...far from the stereotypical
romance...highly entertain-
ing...exuberantly funny...a nervy
book..."

— LOCUS

The Voodoo Moon Trilogy is a
ground-breaking genre that

follows the history of a clan of
werewolves centered around
New Orleans. This is the story of
Sylvie Marley, a rare creature
drawn to the Moon and the
night with the urge to run wild in the bayous. She is also in love with the
young, handsome werewolf Lucien Drago, son of the Duchess de Marais. She too could be a werewolf if she
chose, called as she is by the spirit of the Moon and the family's werewolf curse. Although her father, Andrew
Marley managed to lift the curse, Sylvie still has the choice between the life she craves as a werewolf and the
life of a normal young woman. However, that choice may be taken from her by a madman seeking power as
the new king of the Voodoos. To prove himself, he intends to force Sylvie to become a werewolf with his
magic, thereby sealing her fate, and her life, unless he is stopped.
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Fiction may be a constant struggle, but I have no problem being a natural-born diva, as the picture proves.
This is from my opera-singing days, when I was in the chorus of several opera companies. I was never good
enough to be a star, but that was okay with me -- I was happy enough to be onstage, taking on another per-
sonality and even another language, and singing away with everything I could give it. This one's a lady of
questionable virtue from La Boheme. Winner of the Romantic Times’ Career Achievement Award.
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